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Abstract: Research-based social networking sites (RSNs) have become integral platforms within the global 

scholarly ecosystem, facilitating the dissemination of research ideas as well as academic communication and 

collaboration. These platforms offer researchers opportunities to share publications, access scholarly resources, and 

establish professional networks beyond institutional and geographical boundaries. Despite their growing relevance, 

the extent to which faculty members and research scholars effectively engage with RSNs remains insufficiently 

explored. 

This study aims to examine research-sharing attitudes and usage activities of faculty members and research 

scholars on major RSNs. Adopting a quantitative research design, data were collected through a structured 

questionnaire administered via a survey. The analysis focuses on users’ awareness of RSNs, frequency of use, 

preferred platforms, perceived benefits, and key challenges associated with their adoption. 

The findings indicate a general lack of awareness and familiarity with RSNs, which contributes to low levels 

of active engagement among users. Among the platforms examined, ResearchGate and LinkedIn emerge as the most 

frequently used, with ResearchGate being the primary medium for research collaboration, publication sharing, data 
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access, and scholarly interaction. The study further identifies several perceived benefits of RSN usage, including the 

exchange of research ideas and experiences, exposure to emerging research tools and techniques, and support in 

addressing research-related problems. However, research scholars also perceive RSNs as time-consuming and express 

concerns regarding fake identities and inadequate internet connectivity. 

The study concludes by offering practical recommendations to enhance effective RSN utilization, including 

improving users’ awareness and digital literacy, fostering positive research-sharing attitudes, and strengthening 

technological infrastructure to support seamless academic communication. 

Keywords: Research-Based Social Networking Sites; Academic Communication; Faculty Members; 

Research Scholars; Research Sharing; Digital Scholarly Collaboration; ResearchGate; LinkedIn; Academia.edu. 

将可持续发展会计融入可持续财务决策以提升企业价值 

摘要：以研究为基础的学术社交网络平台（Research-Based Social Networking Sites，RSNs）

已成为全球学术生态系统中的重要组成部分，为研究思想的传播以及学术交流与合作提供了关键

支持。这些平台使研究人员能够共享学术成果、获取研究资源，并突破机构与地域限制建立专业

学术网络。尽管RSNs的重要性日益凸显，但高校教师与科研人员在这些平台上的实际使用程度及

其有效性仍有待深入研究。 

本研究旨在考察高校教师与科研人员在主要RSNs上的科研分享态度与使用行为。研究采用定量研

究方法，通过结构化问卷开展问卷调查，系统分析用户对RSNs的认知水平、使用频率、平台偏好

、感知收益以及在使用过程中面临的主要挑战。 

研究结果表明，用户对RSNs的认知和熟悉程度普遍不足，这是导致其活跃度较低的主要原因。在

所调查的平台中，ResearchGate 和 LinkedIn 的使用频率最高，其中 ResearchGate 主要用于科

研合作、学术成果分享、数据获取以及学术交流。此外，研究还发现，RSNs 在促进研究思想与经

验交流、提升对新型研究工具与技术的认知，以及协助解决科研问题等方面具有显著优势。然而

，部分科研人员认为 RSNs 使用较为耗时，同时对虚假身份和互联网连接不稳定等问题表示担忧

。 

研究最后提出了若干实践性建议，包括加强对 RSNs 的认知与数字素养培训、提升科研分享的积

极态度，以及改善网络基础设施，以促进更加高效和顺畅的学术交流。 

关键词：以研究为基础的学术社交网络；学术交流；高校教师；科研人员；科研成果共享；数字

化学术合作；ResearchGate；LinkedIn；Academia.edu 

1. Introduction
Social networking sites are online platforms that allow

users to stay connected with family, friends, colleagues,

clients, or customers. They allow users to create profiles

and interact with others on the web. The usage of these

sites has grown rapidly, with various groups such as

students, faculty members, researchers, and general

people using them. However, the impact on education

and research is not clear. To address this, specialized

social networking sites have been created, such as 

ResearchGate, Academia.edu, and LinkedIn. 

Research-based social networking sites are mainly used 

by researchers, scientists, faculty members, and 

professionals. ResearchGate requires an email address at 

a recognized institution to become a member, and 

members can upload research outputs such as papers, 

data, patents, articles, research proposals, and methods 

presentations. Academia.edu is another research-based 
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site with no restrictions, allowing users to create 

profiles, upload their works, and select areas of interest. 

LinkedIn, a professional social networking site, also 

plays a role in research-based social networking sites. 

Professionals, academicians, and research scholars can 

upload their articles and share their research 

experiences, making students potential users. LinkedIn 

also allows users to upload videos, pictures, and 

communicate with other users. 

In Bangladesh, research-based social networking sites 

are used by scientists, research scholars, and faculty 

members. However, there is no evidence to support this 

claim. This research aims to understand the usages and 

purposes of these sites, as well as the attitudes and 

activities of faculty members and research scholars. 

1.1 Objectives 

The main objectives of this research is to assess the 

attitudinal factors and activities in sharing 

article/research through research based social 

networking site by the faculty members and 

research scholars. Besides this, the study covers the 

following objectives: 

• To know the frequency of visiting research

based social networking site (RSNS);

• To assess the effectiveness of RSNS in

research work;

• To investigate the purposes and motivating

factors in using RSNS.

• To Know the researcher regular activities  in

RSNS;

• To identify the benefits in using RSNS;

• To scrutinize the different types of problems

and risk factors that faced by the users.

2. Methodology
When a researcher selects a research method he/she

must know why he selects these methods because it

helps to evaluate the research result researcher himself.

In this context the researchers had chosen survey

methods for conducting this research.

2.1 Survey method 

Survey method is one kind of research methods which is 

used for collecting data from the pre-defined groups of 

respondents to gain information on various topics of 

interest. A survey may have variety of purposes and can 

be carried out in many depending on the objective to be 

achieved and methodology chosen. In a survey method 

the data is obtained through a standardized procedure 

whose purpose is to ensure that all the respondents is 

able to answer the question. For the better outcome of 

research the questionnaire that is set for the researcher 

must be avoid biased options. 

2.2 Data collection techniques 

The gathering of data may range from a simple 

observation to a large scale survey in any defined 

population. There are many data collection techniques. 

The success of any research depends on the techniques 

of data collection. The technique which the researchers 

followed in this research is discussed below: 

2.3 Questionnaire 

Collecting data through a questionnaire is a popular 

technique particularly in case of big studies. A 

questionnaire consists of a number of question printed 

or typed in a define form or order. It is formulated based 

on the research objective. Through a questionnaire data 

can be collected in two ways. One way is mailed the 

questionnaire to the selected respondents and the other 

is to give the questionnaire directly to the respondents. 

To fulfill the objectives of the study, a detailed, 

structured questionnaire was prepared and distributed 

among the faculty members and research scholar of two 

public universities in Dhaka district. The researchers 

distributed 200 questionnaires to the faculty members 

and research scholars of Dhaka University (DU) and 

Bangladesh University of Engineering & Technology 

(BUET) but received 78 filled up questionnaire with a 

response rate of 39%. Among the 78 questionnaire, 63 

questionnaire were valid i.e. they are being used RSNS 

which yields 80.76% of the total respondents.  

2.4 Purposive sampling 

For this research work the researchers had selected 

purposive sampling. Purposive sampling is also known 

by different names such as non-probability sampling, 

deliberate sampling and judgment sampling. In this type 

of sampling, items for the sample are selected 

purposively by the researcher and his/her choice 

concerning the items remains supreme. For this research 

work the researchers purposively selected some faculty 

members and research scholar of two selected public 

university as most of them are not using RSNS. 

2.5 Data analysis and presentation method 

The researchers had analyzed data with the help of SPSS 

and MS Excel software. The collected data were 

analyzed, sorted, summarized, calculated, edited, 

tabulated and classified according to the objective of this 

study. The researchers had represented this data into 

different type of table. So, the result would be easy to 

understand.  

2.6 Research area 

Research area indicates the place where the research 

work will be done or took place. For this research the 

researchers selected two public Universities of Dhaka as 

research area. These are Dhaka University (DU) and 

Bangladesh University of Engineering and Technology 

(BUET). 
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2.7 Dhaka University (DU) 

For the smoothness of the research work the researchers 

had purposively selected some faculty members and 

research scholar of Dhaka University as sampling. 

Because, one researcher was a student of Dhaka 

University and it easy for me to collect data from them. 

The researchers collected data from 30 faculty members 

of 14 departments. Among 30 faculty members 25 

validly fill up the questionnaire and other 5 respondents 

said they do not use research based social networking 

site. The researchers also collected data from 17 

research scholar of Dhaka University. Among 17 

research scholar 13 validly fill up the questionnaire and 

other 4 respondents said they do not use research based 

social networking sites. 

2.8 Bangladesh University of Engineering and 

Technology (BUET) 

The researchers also selected some faculty members of 

Bangladesh University of Engineering and Technology 

(BUET) as sampling. The researchers collected data 

from 31 faculty members of 7 departments purposively. 

Among 31 faculty members 25 validly fill up the 

questionnaire and other 6 said that they do not use 

research based social networking site. 

The researchers analyzed data with the help of MS excel 

(2013) software. The collected data were analyzed, 

sorted, summarized, calculated, edited, tabulated and 

classified according to the objective of this study. The 

researchers represented this data into different type of 

table. So, the result would be easy to understand. To 

analyze and represent the collected data, the researchers 

had used SPSS, MS word and MS Excel software.  

Document review is the process of examine books, 

written article, reports etc. of a relevant topic. It helps to 

identify data sources that other researcher have used. 

With the help of document review researcher know more 

about the topic and its clear the concept of relevant topic. 

The research topic is “Resource sharing attitude and 

activities among faculty members and research scholars 

through Research based Social networking Site: a 

study”. According to our topic the researchers review 

many document on research based social networking 

site like ResearchGate, Academia.edu and LinkedIn. 

These articles help me to know more about the aspect of 

using these sites. 

3. Data Analysis
Data analysis is the process of systematically applying

statistical and/or logical techniques to describe and

illustrate, condense and recap, and evaluate data. The

purpose of data analysis is to discover useful 

information, informing conclusion and support decision  

making.

Table-1: University wise Respondents (Developed by the authors) 
Name of University Category Number Percentage 

Dhaka University (DU) Faculty Members 25 39.68% 

Research Scholars 13 20.63% 

Bangladesh University of 

Engineering & Technology (BUET) 

Faculty Members 25 39.68% 

Total 63 100% 

This table shows the university wise responses of the 

respondents. Among 63 respondents, 25 faculty 

members (39.68%) and 13 research scholars (20.63%) 

are from DU. On the other hand rest of the 25 faculty 

members (39.68%) are from BUET. 

Table -2: Frequency to visit RSNS 

Types of RSNS 5 4 3 2 1 Mean SD 

ResearchGate 31.75 4.76 25.40 14.29 23.81 3.06 1.56 

LinkedIn 34.92 4.76 14.29 28.57 17.46 3.11 1.57 

Academia.edu 49.21 3.17 15.87 23.81 7.94 3.62 1.49 

N.B.1=Always, 2=Very often, 3=Sometimes, 4=Rarely, 5=Never 

The data of table 2 indicates the frequency of visiting 

research based social networking site. Among three 

RSNS maximum number of user of Academia.edu 

(49.21%) response that they “never “visit Academia.edu 

and 23.81% of the respondent response that they visit 

Academia.edu “very often”. On the other hand 34.92% 

of the total respondent response that they “never” visit 

LinkedIn and 28.57% of the respondent response that 
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they visit LinkedIn “very often”.  Therefore, the users of 

ResearchGate (31.75%) of the respondents response that 

they never visit but 25.40% of the respondents response 

that they visit ResearchGate “sometimes”. 

In the case of frequency of research based social 

networking site the lowest mean value indicates the 

possibility to be “Always” most. Reversely the highest 

mean value indicates the possibility to be “Never” most. 

The mean value for the frequency of visiting 

ResearchGate is the lowest (M=3.06) which indicates 

“Sometimes” in the likert scale and the second lowest 

mean value for LinkedIn is M=3.11 which also 

indicates” Sometimes”. The highest mean value for 

Academia.edu is M=3.62 which clearly indicates 

“Rarely” in the likert scale. The SD value for the 

Academia.edu is the lowest (1.49) which signifies less 

variability of data. Whereas the SD value for the 

LinkedIn is the highest (1.57) which also indicates the 

data point more spreading out over large number of data. 

Table -3: Effectiveness of RSNS in research (Developed by the authors) 

Types of RSNS 5 4 3 2 1 Mean SD 

ResearchGate 30.16 4.76 11.11 20.63 33.33 2.78 1.67 

LinkedIn 39.68 6.35 20.63 26.98 6.35 3.46 1.41 

Academia.edu 50.79 1.59 20.63 15.87 11.11 3.65 1.50 

N.B.1=very effective, 2=Effective, 3=Fairly effective, 4=Slightly effective, 5=Not effective 

The table 3 shows the effectiveness of RSNS in research 

work. Most of the user of ResearchGate (33.33%) of the 

respondents response that it is “very effective”, 20.63% 

of the respondents response that it is “effective” and 

30.16% of the respondents response that it is “not 

effective”. On the other hand 26.98% LinkedIn user 

response that it is “effective”, 20.63% of the respondents 

response that “fairly effective” and 39.68% of the 

respondents response that it is “not effective”. But half 

of the users of Academia.edu (50.79%) response that it 

is “not effective”. Only 15.87% of the respondents 

response that it is “effective” and 20.63% of the 

respondents response that it is “fairly effective”. In this 

table mean and standard deviation of the responses are 

calculated according to the following scores: 1.00- Very 

effective, 2.00- Effective, 3.00- Fairly effective, 4.00- 

Slightly effective and 5.00- Not effective. The 

participant of the survey reported with the lowest mean 

value for effectiveness of ResearchGate is M=2.78 

which means “Fairly effective” and the second lowest 

mean score for effectiveness of LinkedIn is M=3.46 also 

means “Fairly effective” in the likert scale. The highest 

value of mean for effectiveness of Academia.edu is 

M=3.65 which means “Slightly effective” in the likert 

scale. In the present study the SD value for LinkedIn is 

the lowest (1.41) which signifies less variability of data. 

Whereas the SD value for ResearchGate is the highest 

(1.67) which indicates the data point more spreading out 

over large number of data. 

Table -4: Purposes in using RG (Developed by the authors) 

 Purposes in using RG 5 4 3 2 1 Mean SD 

Connect and collaborate with other researchers 0.00 1.59 34.92 28.57 34.92 2.03 0.88 

To share and access scientific output, knowledge and expertise 1.59 0.00 39.68 28.57 30.16 2.14 0.91 

To find solution of research problem 1.59 3.17 49.21 25.40 20.63 2.40 0.91 

Share publication, access others and publish data 0.00 0.00 44.44 19.05 36.51 2.08 0.90 

Export profile as CV 4.76 6.35 71.43 11.11 6.35 2.92 0.79 

Ask and reply to question 3.17 9.52 60.32 14.29 12.70 2.76 0.91 

Get starts about views, downloads and citations of the research 1.59 1.59 53.97 23.81 19.05 2.43 0.87 

Following and discussing different topics 0.00 7.94 57.14 14.29 20.63 2.52 0.91 

To request for full text articles 0.00 3.17 50.79 22.22 23.81 2.33 0.88 

Creating and open reviews 6.35 4.76 61.90 12.70 14.29 2.76 0.98 

Finding impact point 6.35 1.59 57.14 17.46 17.46 2.62 1.01 
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 Purposes in using RG 5 4 3 2 1 Mean SD 

Find the right job 4.76 11.11 65.08 11.11 7.94 2.94 0.86 

To showcase profile 6.35 9.52 73.02 4.76 6.35 3.05 0.81 

Getting live feed 6.35 4.76 66.67 12.70 9.52 2.86 0.90 

N.B.1= Strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 

The table 4 shows that the respondents are given 14 

options for indicating the purposes in using 

ResearchGate. The consent of respondents who are 

strongly agree regarding the purposes in using RG are 

summarized below: 

• Share publication, access others and publish

data (36.51%)

• Connect and collaborate with other researcher

(34.92%)

• To share and access scientific output,

knowledge and expertise (30.16%)

• To request for full text articles (23.81%)

• To find solution of research problem (20.63%)

• Following and discussing different topics

(20.63%)

Here the lowest mean value for the purpose of using 

ResearchGate is “connect and collaborate with other 

researcher” (M=2.03) which clearly indicates “agree” in 

the likert scale and the second lowest mean value for the 

purpose is “Share publication, access others and publish 

data” (M=2.08) which also clearly indicates “agree” in 

the likert scale. The highest mean score is for to 

showcase profile (M=3.05) which indicates 

“Undecided” in the likert scale. The SD value for the 

purpose of ‘Export profile as CV’ is the lowest (0.79) 

which signifies less variability. Whereas the SD value 

for the purpose of “Finding impact point” is the highest 

(1.01) which indicates more spread out of data.

Table -5: Purposes in using LI (Developed by the authors) 

 Purposes in using LI 5 4 3 2 1 Mean SD 

Connect and collaborate with other researchers 1.59 4.76 47.62 30.16 15.87 2.46 0.88 

To share and access scientific output, 

knowledge and expertise 3.17 1.59 57.14 30.16 7.94 2.62 0.79 

To find solution of research problem 4.76 4.76 60.32 22.22 7.94 2.76 0.86 

Share publication, access others and publish 

data 3.17 1.59 68.25 20.63 6.35 2.75 0.74 

Export profile as CV 6.35 4.76 74.60 4.76 9.52 2.94 0.86 

Ask and reply to question 4.76 3.17 82.54 4.76 4.76 2.98 0.68 

Get starts about views, downloads and citations 

of the research 6.35 6.35 69.84 11.11 6.35 2.95 0.83 

Following and discussing different topics 4.76 3.17 71.43 12.70 7.94 2.84 0.81 

To request for full text articles 4.76 1.59 80.95 4.76 7.94 2.90 0.76 

Creating and open reviews 3.17 3.17 73.02 9.52 11.11 2.78 0.81 

Finding impact point 6.35 4.76 73.02 6.35 9.52 2.92 0.87 

Find the right job 6.35 3.17 69.84 9.52 11.11 2.84 0.90 

To showcase profile 6.35 3.17 69.84 4.76 15.87 2.79 0.97 

Getting live feed 6.35 3.17 71.43 11.11 7.94 2.89 0.84 

N.B.1=Strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 



Journal of Hunan University (Natural Sciences）  Vol. 52 No. 12, December 2025 

Page | 148 

The table 5 shows the consent of respondents who are 

agreed regarding the purposes in using LI summarized 

below: 

• Connect and collaborate with other researcher

(30.16%)

• To share and access scientific output,

knowledge and expertise (30.16%)

• To find solution of research proble

• m (22.22%)

• Share publication, access others and publish

data (20.63)

The lowest mean score for the purpose of using 

LinkedIn is “Connect and collaborate with other 

researcher” (M=2.46) which indicates “Agreed” and the 

second lowest mean value for the purpose is “To share 

and access scientific output, knowledge and expertise” 

(M=2.62) which indicates “Undecided”. The highest 

mean score for purpose is “Ask and reply to question” 

(M=2.98) which also indicates “Undecided” in the likert 

scale. The SD value for the purpose of ‘Ask and reply to 

questions’ is the lowest (0.68) which signifies less 

variability whereas the SD value for the purpose of ‘ To 

showcase profile’ (0.97) which indicates more spread 

out of data.

Table -6: Purposes in using Academia.edu (A.edu) (Developed by the authors) 

 Purposes in using A.edu 5 4 3 2 1 Mean SD 

Connect and collaborate with other researchers 0.00 3.17 60.32 15.87 20.63 2.46 0.86 

To share and access scientific output, knowledge and expertise 0.00 1.59 66.67 11.11 20.63 2.49 0.84 

To find solution of research problem 1.59 1.59 63.49 17.46 15.87 2.56 0.84 

Share publication, access others and publish data 0.00 0.00 66.67 12.70 20.63 2.46 0.82 

Export profile as CV 7.94 3.17 79.37 6.35 3.17 3.06 0.74 

Ask and reply to question 4.84 3.23 79.03 8.06 4.84 2.95 0.71 

Get starts about views, downloads and citations of the research 1.59 0.00 71.43 15.87 11.11 2.65 0.74 

Following and discussing different topics 0.00 0.00 73.02 19.05 7.94 2.65 0.63 

To request for full text articles 0.00 1.59 77.78 14.29 6.35 2.75 0.59 

Creating and open reviews 0.00 4.76 84.13 4.76 6.35 2.87 0.58 

Finding impact point 1.59 1.59 84.13 4.76 7.94 2.84 0.65 

Find the right job 1.59 4.76 84.13 7.94 1.59 2.97 0.51 

To showcase profile 1.61 6.45 82.26 4.84 4.84 3.43 0.61 

Getting live feed 1.59 4.76 82.54 4.76 6.35 2.90 0.64 

N.B.1=Strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 

The table 6 shows the consent of respondents who are 

strongly agreed regarding the purposes in using 

Academia.edu summarized below: 

• Connect and collaborate with other researcher

(20.63%)

• To share and access scientific output,

knowledge and expertise (20.63%)

• Share publication, access others and publish

data (20.63)

• To find solution of research problem (15.87%)

The lowest mean score for the purpose in using 

Academia.edu is “Connect and collaborate with other  

researcher and Share publication, access others and 

publish data” (M=2.46) which indicates “Agree” and the 

second lowest mean score for the purpose is “share and 

access scientific output, knowledge and expertise” 

(M=2.49)   which also indicates “Agree”. The highest 

mean score for the usage purpose is “to showcase 

profile” (M=3.43) which indicates “Undecided” in the 

likert scale. The SD value for the purpose of ‘Following 

and discussing different topics’ is the lowest (0.63) 

which signifies less variability whereas the SD value for 

the purpose of ask and reply to questions  (3.85) which 

indicates more spread out of data. 
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Table -7: Motivating factors in using RG (Developed by the authors) 

 Motivating factors in using RG 5 4 3 2 1 Mean SD 

Helps in research and learning 0.00 1.59 34.92 19.05 44.44 1.94 0.93 

Collation of resources 0.00 0.00 46.03 31.75 22.22 2.24 0.80 

Collaborative and peer-to-peer learning 1.59 1.59 65.08 14.29 17.46 2.56 0.86 

Developing web skills 3.17 4.76 68.25 14.29 9.52 2.78 0.81 

Virtual meeting with co-research scholars 3.17 1.59 55.56 23.81 15.87 2.52 0.90 

Completing research work swiftly 3.17 1.59 52.38 25.40 17.46 2.48 0.91 

Developing an e-portfolio for future employment 3.17 4.76 65.08 9.52 17.46 2.67 0.93 

N.B.1=Strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 

 

The table 7 shows the factors that motivates the user for 

using ResearchGate. A good number of respondents 

(44.44%) are strongly agreed that they use ResearchGate 

because it “helps in research and learning” and 31.75% 

of the respondents are agreed that that they use for 

“collation of resources”. The lowest mean score of the 

respondents’ opinion (1.94) affirmed that “Helps in 

research and learning” are the crucial motivating factor 

in using RG. The respondents asserted with a mean score 

of 2.78 that is undecided for “Developing web skills”. 

The SD value for “collation of resources” is the lowest 

(0.80) which signifies less variability whereas the SD 

value for “helps in research and learning and developing 

an e-portfolio for future employment”  (0.93) which 

indicates more spread out of data. 

 

Table -8: Motivating factors in using Academia.edu (A.edu) (Developed by the authors) 

 Motivating factors in using A.edu 5 4 3 2 1 Mean SD 

Helps in research and learning 4.76 3.17 68.25 9.52 14.29 2.75 0.92 

Collation of resources 4.76 0.00 71.43 9.52 14.29 2.71 0.89 

Collaborative and peer-to-peer learning 3.17 7.94 61.90 19.05 7.94 2.79 0.83 

Developing web skills 3.17 1.59 68.25 22.22 4.76 2.76 0.71 

Virtual meeting with co-research scholars 4.76 3.17 63.49 15.87 12.70 2.71 0.91 

Completing research work swiftly 4.76 6.35 71.43 11.11 6.35 2.92 0.79 

Developing an e-portfolio for future employment 6.35 4.76 65.08 14.29 9.52 2.84 0.90 

N.B.1=Strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 

 

The table 8 shows that only few percent of 

Academia.edu user (14.29%) response that it “helps in 

research and learning” and “collation of resources”. 

On the other hand 22.22% of the respondents agree that 

“developing web skill” motivates them in using 

Academia.edu. The highest score in the case of strongly 

disagree scale is 6.35% which is for “developing an e-

portfolio” as the motivating factors in using A.edu The 

lowest mean value for motivating factors in using 

Academia.edu is “collation of resources and virtual 

meeting with co-research scholars” (M=2.71) which 

means “Undecided”. The highest mean value for 

motivating factors is “completing research work 

swiftly” (M=2.92) which also means “Undecided” in the 

likert scale. The SD value for ‘developing web skill’ is 

the lowest (0.71) which signifies less variability. 

Whereas the SD value for ‘helps in research and learning 

(0.92) which indicates more spread out of data. 

 

Table -9: Motivating factors in using LinkedIn (LI) (Developed by the authors) 

 Motivating factors for LI 5 4 3 2 1 Mean SD 

Helps in research and learning 0.00 0.00 58.73 14.29 26.98 2.32 0.88 

Collation of resources 0.00 1.59 57.14 20.63 20.63 2.40 0.83 

Collaborative and peer-to-peer learning 0.00 3.17 76.19 9.52 11.11 2.71 0.71 

Developing web skills 0.00 0.00 76.19 12.70 11.11 2.65 0.68 
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Virtual meeting with co-research scholars 0.00 1.61 75.81 14.52 8.06 2.71 0.64 

Completing research work swiftly 0.00 3.17 60.32 20.63 15.87 2.51 0.80 

Developing an e-portfolio for future employment 0.00 3.17 87.30 4.76 4.76 2.89 0.51 

N.B.1=Strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 

Only 26.98% of the respondents are strongly agreed that 

it “helps in research and learning” and 20.63% of the 

respondents agree for “collation of knowledge” and 

“complete research work swiftly”. It is mentionable that 

none of the LinkedIn user give opinion as strongly 

disagree. The lowest mean value for motivating factors 

in using LinkedIn is “helps in research and learning” 

(M=2.32) which indicates “Agreed” and the second 

lowest mean value for motivating factors is “collation of 

resources”(M=2.40) which also indicates “Agreed” in 

the likert scale. The highest mean value for motivating 

factors is “developing an e-portfolio for future 

employment” (M=2.89) which indicates “Undecided” in 

the likert scale. The SD value for “Developing an e-

portfolio for future employment” is the lowest (0.51) 

which signifies less variability whereas the SD value for 

“helps in research and learning” (0.88) which indicates 

more spread out of data.

Table -10: Benefits in using ResearchGate (RG) (Developed by the authors) 

Benefits in using RG 5 4 3 2 1 Mean SD 

Share research ideas and experience 1.59 1.59 39.68 22.22 34.92 2.13 0.98 

Easy communication (video, calls, message) 1.59 3.17 53.97 23.81 17.46 2.48 0.88 

Fining solution of research problem 1.59 0.00 50.79 23.81 23.81 2.32 0.89 

Knowledge about new research tools and techniques 0.00 3.17 41.27 28.57 26.98 2.21 0.88 

New experience in e-learning 1.59 0.00 52.38 28.57 17.46 2.40 0.83 

Professional advice from peer/groups 4.76 1.59 63.49 17.46 12.70 2.68 0.89 

Real-time communication 0.00 1.59 53.97 25.40 19.05 2.38 0.81 

Increase citation 1.59 1.59 49.21 28.57 19.05 2.38 0.87 

Finding place in research consultancy 0.00 1.59 58.73 20.63 19.05 2.43 0.82 

International collaborative project 1.59 4.76 57.14 15.87 20.63 2.51 0.93 

N.B.1=Strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 

The respondents were asked about the benefits of using 

ResearchGate. The highest percentage of the respondent 

(34.92%) commented as strongly agree for “share 

research ideas and experience”. While 28.57% of the 

respondents agreed for “knowledge about new research 

tools and techniques”, and “new experience in e-

learning and increase citation”. The lowest mean value 

of this table for the benefits in using ResearchGate is to 

“share research ideas and experience” (M=2.13) which 

yield to “Agree” in lickert scale. But the highest mean 

value for “professional advice for peer/groups” 

(M=2.68) which indicates “Undecided” in the likert 

scale. The SD value for “Real time communication” is 

the lowest (0.81) which signifies less variability. 

Whereas the SD value for “share research ideas and 

experience” (0.98) which indicates more spread out of 

data. 

Table -11: Benefits in using A.edu (Developed by the authors) 

 Benefits of using A.edu 5 4 3 2 1 Mean SD 

Share research ideas and experience 1.59 3.17 66.67 11.11 17.46 2.60 0.87 

Easy communication (video, calls, message) 3.17 0.00 66.67 9.52 20.63 2.56 0.93 

Fining solution of research problem 4.76 3.17 68.25 15.87 7.94 2.81 0.82 

Knowledge about new research tools and techniques 3.17 9.52 68.25 11.11 7.94 2.89 0.81 

New experience in e-learning 4.76 4.76 66.67 22.22 1.59 2.89 0.72 

Professional advice from peer/groups 1.59 3.17 76.19 7.94 11.11 2.76 0.76 
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Real-time communication 3.17 0.00 68.25 11.11 17.46 2.60 0.89 

Increase citation 3.17 1.59 82.54 11.11 1.59 2.94 0.56 

Finding place in research consultancy 3.17 9.52 71.43 7.94 7.94 2.92 0.79 

International collaborative project 4.76 1.59 80.95 4.76 7.94 2.90 0.76 

N.B.1=Strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 

About 21% user are strongly agreed that easy 

communication (video, calls, and message) is the benefit 

in using Academia.edu and 22.22% are agreed for new 

experience in e-learning. The lowest mean value 

(M=2.56) of this table is for easy communication (video, 

calls, message) which indicates “Undecided”. The 

highest value of mean is 2.94 for increase citation 

indicates “Undecided” in the likert scale. The SD value 

for “Increase citation” is the lowest (0.56) which 

signifies less variability whereas the SD value for “easy 

communication (video, calls, and message)” is the 

highest (0.93) which indicates more spread out of data. 

Table -12: Benefits in using LinkedIn (LI) (Developed by the authors) 

 Benefits in using LI 5 4 3 2 1 Mean SD 

Share research ideas and experience 0.00 0.00 61.90 12.70 25.40 2.37 0.87 

Easy communication (video, calls, message) 1.59 1.59 71.43 17.46 7.94 2.71 0.71 

Fining solution of research problem 0.00 0.00 58.73 22.22 19.05 2.40 0.79 

Knowledge about new research tools and techniques 0.00 1.59 65.08 14.29 19.05 2.49 0.82 

New experience in e-learning 0.00 0.00 69.84 22.22 7.94 2.62 0.63 

Professional advice from peer/groups 0.00 3.17 68.25 12.70 15.87 2.59 0.80 

Real-time communication 0.00 0.00 66.67 19.05 14.29 2.52 0.74 

Increase citation 0.00 0.00 74.60 12.70 12.70 2.62 0.71 

Finding place in research consultancy 0.00 0.00 73.02 9.52 17.46 2.56 0.78 

International collaborative project 1.59 1.59 73.02 6.35 17.46 2.63 0.85 

N.B.1=Strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 

Only 25.40% of the respondents strongly agree for share 

research ideas and experience in using LI and 22.22% 

respondents agree for finding solution for research 

problem and new experience in e-learning through LI. 

The lowest mean value of this table is 2.37 for share 

ideas and experience indicates “Agree” in the likert 

scale. The highest value of mean is 2.71 for easy 

communication (video, calls, and message) indicates 

“Undecided” in the likert scale. The SD value for “New 

experience in e-learning” is the lowest (0.63) which 

signifies less variability. Whereas the SD value for 

“share research ideas and experience” is the highest 

(0.87) which indicates more spread out of data. 

Table -13: Regular activities in RG (Developed by the authors) 

 Regular activities in RG 5 4 3 2 1 Mean SD 

Regular communicating with researcher around the world 1.59 0.00 44.44 23.81 30.16 2.19 0.93 

Regular visiting and updating my profile information 3.17 3.17 49.21 30.16 14.29 2.51 0.90 

posting my research article papers 3.17 3.17 55.56 22.22 15.87 2.56 0.91 

Reading comments and reviews any research publication 1.59 1.59 57.14 20.63 19.05 2.46 0.88 

Read articles and reviewing paper posted by others 3.17 0.00 46.03 15.87 34.92 2.21 1.03 

Answering question posted in my area of interest 0.00 6.35 57.14 22.22 14.29 2.56 0.82 

Sending my papers to fellow users on request 1.59 1.59 60.32 17.46 19.05 2.49 0.88 

Search for job opportunity 6.35 9.52 68.25 6.35 9.52 2.97 0.90 

N.B.1=Strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 
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A good number of respondents (34.92%) are strongly 

agreed for read articles and reviewing paper posted by 

others. The second highest value is 30.16% for regular 

communication with researcher around the world which 

indicates strongly agree in Likert scale. The mean value 

for regular communication with researcher around the 

world is lowest (M=2.19) which clearly indicates 

“Agree” in Likert scale. The mean score for searching a 

job is highest (M=2.97) which indicates “Undecided” in 

the mean value. In the present study SD value for 

“answering question posted in area of interest” is the 

lowest (0.82) which signifies less variability over the 

values. Whereas the SD value for “read articles and 

reviewing paper posted by others “is the highest (1.03) 

which indicates the data point more spreading out over 

large number of data.

Table -14: Regular activities in A.edu (Developed by the authors) 

 Regular activities in A.edu 5 4 3 2 1 Mean SD 

Regular communicating with researcher around the 

world 1.59 0.00 69.84 12.70 15.87 2.59 0.82 

Regular visiting and updating my profile information 3.17 1.59 71.43 15.87 7.94 2.76 0.76 

posting my research article papers 4.76 1.59 76.19 17.46 0.00 2.94 0.62 

Reading comments and reviews any research 

publication 1.59 1.59 79.37 14.29 3.17 2.84 0.57 

Read articles and reviewing paper posted by others 1.59 1.59 69.84 15.87 11.11 2.67 0.76 

Answering question posted in my area of interest 3.17 1.59 80.95 7.94 6.35 2.87 0.68 

Sending my papers to fellow users on request 3.17 1.59 84.13 4.76 6.35 2.90 0.67 

Search for job opportunity 3.17 3.17 71.43 11.11 11.11 2.76 0.82 

N.B.1=strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 

The table 14 shows that about 16% of the RG 

respondents strongly agree for regular communicating 

with researcher around the world and 17.46% 

respondents agree for posting research article papers. 

The mean value for regular communication with 

researcher around the world is lowest (M=2.59) which 

clearly indicates “Undecided” and posting research 

article paper is highest (M=2.94) which also indicates 

“Undecided” in the likert scale. In this study SD value 

for “reading comments and reviews any research 

publication” is the lowest (0.57) which signifies less 

variability over the values and highest value (0.82) for 

regular communicating with researcher around the 

world and search for job opportunity also signifies less 

variability over the values. 

Table -15: Regular activities in LI (Developed by the authors) 

 Regular activities in LI 5 4 3 2 1 Mean SD 

Regular communicating with researcher around the 

world 0.00 1.59 65.08 15.87 17.46 2.51 0.80 

Regular visiting and updating my profile information 0.00 4.76 74.60 14.29 6.35 2.78 0.63 

posting my research article papers 0.00 4.76 68.25 15.87 11.11 2.67 0.74 

Reading comments and reviews any research 

publication 0.00 1.59 65.08 20.63 12.70 2.56 0.74 

Read articles and reviewing paper posted by others 0.00 0.00 63.49 12.70 23.81 2.40 0.85 

Answering question posted in my area of interest 0.00 1.59 79.37 14.29 4.76 2.78 0.55 

Sending my papers to fellow users on request 3.17 3.17 71.43 14.29 7.94 2.79 0.77 

Search for job opportunity 3.17 4.76 82.54 6.35 3.17 2.98 0.61 

N.B.1=strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5= Strongly disagree 

Only 23.81% of the respondents strongly agree for read 

articles and reviewing paper posted by others and 

17.46% for regular communication with researcher 

around the world. The mean value for read articles and 
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reviewing paper posted by others is lowest (M=2.40) 

which clearly indicates “Agree” in the likert scale. The 

score for search for job opportunity is highest (M=2.98) 

which also indicates “Undecided” in the likert scale. In 

this study SD value for “answering question posted in 

my area of interest” is the lowest (0.55) which signifies 

less variability over the values. On the other hand the 

highest value (0.77) for sending my paper to fellow users 

on request also signifies less variability over the values. 

Table -16: Problems facing while using RSNS (Developed by the authors) 

Problems while facing RSNS RG A.edu LI 

Mean SD Mean SD Mean SD 

Time consuming 2.46 1.00 2.67 0.86 2.67 0.78 

Addiction to SNS 3.10 0.76 2.98 0.77 3.08 0.70 

Fake identity 2.76 0.80 2.46 1.00 2.73 0.63 

Poor internet connectivity 2.54 0.82 2.43 0.98 2.59 0.80 

Scam practiced by cyber crooks 2.71 0.58 2.81 0.67 2.84 0.63 

Unnecessary stress 2.78 0.58 2.92 0.63 2.90 0.59 

Invitation from SNS 2.92 0.66 2.87 0.66 2.94 0.54 

Lack of technical know how 2.89 0.74 3.06 0.78 2.94 0.59 

No access to SNS in university campus 3.33 1.03 3.37 0.96 3.27 0.87 

Gossiping freely in an open environment 3.11 0.79 3.05 0.58 3.02 0.52 

Poor information literacy about SNS 3.08 0.87 3.11 0.79 3.02 0.55 

N.B.1=strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 

This table shows the different types of problems that 

hinder user in using RSNS. In this regard time 

consuming is think one of the major problem in using 

RSNS which are agreed by the RG users only (2.46). 

Similarly fake identity 2.46 and poor internet 

connectivity 2.43 are also think one of the major 

problem in using RSNS that are agreed by the A.edu 

users. LI users kept themselves Undecided in 

commenting for any problems that are faced by them 

when they using RSNS. RG users and A.edu users are 

agreed for some problems but for other problems they 

also kept themselves undecided in commenting. 

Table -17: Risks factors associated with RSNS  (Developed by the authors) 

 Risks Factors RG A.edu LI 

Mean SD Mean SD Mean SD 

Data security 2.44 0.88 2.73 0.81 2.78 0.63 

No authentic information 2.65 0.83 3.00 0.76 2.98 0.68 

Lack of privacy 2.73 0.81 2.76 0.73 2.90 0.53 

Cyber crime 2.62 0.87 2.60 0.85 2.63 0.75 

Unauthorized access 2.79 0.79 2.78 0.73 2.84 0.41 

Cyber bullying 2.73 0.72 2.78 0.75 2.86 0.50 

Critique 2.75 0.84 2.78 0.75 2.79 0.51 

N.B.1=strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 

This table discusses about the risks factors that are 

associated with RSNS. Among three RSNS user, only 

RG users (2.44) are agreed that data security is one of 

the major risk factor that is associated with RSNS. LI 

users and A.edu users kept themselves undecided in 

commenting on this issue. In this table maximum 

number of users of all three RSNS kept themselves 

undecided in commenting. 
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Table -18: Benefits in using ResearchGate (RG) (Developed by the authors) 

Benefits in using RG 5 4 3 2 1 Mean SD 

Share research ideas and experience 1.59 1.59 39.68 22.22 34.92 2.13 0.98 

Easy communication (video, calls, message) 1.59 3.17 53.97 23.81 17.46 2.48 0.88 

Fining solution of research problem 1.59 0.00 50.79 23.81 23.81 2.32 0.89 

Knowledge about new research tools and techniques 0.00 3.17 41.27 28.57 26.98 2.21 0.88 

New experience in e-learning 1.59 0.00 52.38 28.57 17.46 2.40 0.83 

Professional advice from peer/groups 4.76 1.59 63.49 17.46 12.70 2.68 0.89 

Real-time communication 0.00 1.59 53.97 25.40 19.05 2.38 0.81 

Increase citation 1.59 1.59 49.21 28.57 19.05 2.38 0.87 

Finding place in research consultancy 0.00 1.59 58.73 20.63 19.05 2.43 0.82 

International collaborative project 1.59 4.76 57.14 15.87 20.63 2.51 0.93 

N.B.1=Strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 

The respondents were asked about the benefits of using 

ResearchGate. The highest percentage of the respondent 

(34.92%) commented as strongly agree for “share 

research ideas and experience”. While 28.57% of the 

respondents agreed for “knowledge about new research 

tools and techniques”, and “new experience in e-

learning and increase citation”. The lowest mean value 

of this table for the benefits in using ResearchGate is to  

“share research ideas and experience” (M=2.13) which 

yield to “Agree” in lickert scale. But the highest mean 

value for “professional advice for peer/groups” 

(M=2.68) which indicates “Undecided” in the likert 

scale. The SD value for “Real time communication” is 

the lowest (0.81) which signifies less variability. 

Whereas the SD value for “share research ideas and 

experience” (0.98) which indicates more spread out of 

data. 

Table -19: Benefits in using A.edu (Developed by the authors) 

 Benefits of using A.edu 5 4 3 2 1 Mean SD 

Share research ideas and experience 1.59 3.17 66.67 11.11 17.46 2.60 0.87 

Easy communication (video, calls, message) 3.17 0.00 66.67 9.52 20.63 2.56 0.93 

Fining solution of research problem 4.76 3.17 68.25 15.87 7.94 2.81 0.82 

Knowledge about new research tools and techniques 3.17 9.52 68.25 11.11 7.94 2.89 0.81 

New experience in e-learning 4.76 4.76 66.67 22.22 1.59 2.89 0.72 

Professional advice from peer/groups 1.59 3.17 76.19 7.94 11.11 2.76 0.76 

Real-time communication 3.17 0.00 68.25 11.11 17.46 2.60 0.89 

Increase citation 3.17 1.59 82.54 11.11 1.59 2.94 0.56 

Finding place in research consultancy 3.17 9.52 71.43 7.94 7.94 2.92 0.79 

International collaborative project 4.76 1.59 80.95 4.76 7.94 2.90 0.76 

N.B.1=Strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 

About 21% user are strongly agreed that easy 

communication (video, calls, and message) is the benefit 

in using Academia.edu and 22.22% are agreed for new 

experience in e-learning. The lowest mean value 

(M=2.56) of this table is for easy communication (video, 

calls, message) which indicates “Undecided”. The  

highest value of mean is 2.94 for increase citation 

indicates “Undecided” in the likert scale. The SD value 

for “Increase citation” is the lowest (0.56) which 

signifies less variability whereas the SD value for “easy 

communication (video, calls, and message)” is the 

highest (0.93) which indicates more spread out of data.

Table -20: Benefits in using LinkedIn (LI) (Developed by the authors) 
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 Benefits in using LI 5 4 3 2 1 Mean SD 

Share research ideas and experience 0.00 0.00 61.90 12.70 25.40 2.37 0.87 

Easy communication (video, calls, message) 1.59 1.59 71.43 17.46 7.94 2.71 0.71 

Fining solution of research problem 0.00 0.00 58.73 22.22 19.05 2.40 0.79 

Knowledge about new research tools and techniques 0.00 1.59 65.08 14.29 19.05 2.49 0.82 

New experience in e-learning 0.00 0.00 69.84 22.22 7.94 2.62 0.63 

Professional advice from peer/groups 0.00 3.17 68.25 12.70 15.87 2.59 0.80 

Real-time communication 0.00 0.00 66.67 19.05 14.29 2.52 0.74 

Increase citation 0.00 0.00 74.60 12.70 12.70 2.62 0.71 

Finding place in research consultancy 0.00 0.00 73.02 9.52 17.46 2.56 0.78 

International collaborative project 1.59 1.59 73.02 6.35 17.46 2.63 0.85 

N.B.1=Strongly agree, 2=Agree, 3=Undecided, 4=Disagree, 5=Strongly disagree 

Only 25.40% of the respondents strongly agree for share 

research ideas and experience in using LI and 22.22% 

respondents agree for finding solution for research 

problem and new experience in e-learning through LI. 

The lowest mean value of this table is 2.37 for share 

ideas and experience indicates “Agree” in the likert 

scale. The highest value of mean is 2.71 for easy 

communication (video, calls, and message) indicates 

“Undecided” in the likert scale. The SD value for “New 

experience in e-learning” is the lowest (0.63) which 

signifies less variability. Whereas the SD value for 

“share research ideas and experience” is the highest 

(0.87) which indicates more spread out of data. 

4. Findings
As regard to the responses of the respondents, the study

reveals the following major findings:

1. From this study it is observe that among 63

respondents, 25 faculty members (39.68%) and 13

research scholars (20.63%) are from DU. Rest of the

25 faculty members (39.68%) are from BUET.

2. The study clarify that a good number of linkedIn user

(28.57%) of the respondents visit LinkedIn very

often and 23.81% of the respondents always visit

ResearchGate. But 25.40% of the respondents

response that they visit ResearchGate sometimes.

3. From this study it is elucidate that most of the user of

ResearhGate (33.33%) of the respondents response

that it is very effective for their research work and

26.98% of the user of LinkedIn response that it is

effective. But a maximum number of Academia.edu

user (50.79%) response that it is not effective for

their research work.

4. Most of the user of ResearchGate (36.51%) of the

respondents strongly agree for the purpose of using

ResearchGate is to share publication, access others

and publish data and 34.92% of the respondents

strongly agree for connect and collaborate with

others. While only 6.35% strongly disagree for

creating an open reviews, finding impact point, to

showcase profile and getting live feed.

5. The study shows that 30.16% of LinkedIn user

strongly agree for the purpose of using RSNS is to

connect and collaborate with other user and the other

is to share and access scientific output, knowledge

and experience. Whereas only 6.35% respondents

strongly disagree for the purposes of export profile as

a CV, get starts about views, downloads and citation

of research, finding impact point, find the right job,

to showcase profile and getting live feed.

6. The study reveals that 20.63% Academia.edu user

strongly agree for the purposes of using RSNS are to

connect and collaborate with other researcher, to

share access scientific output, knowledge and

expertise and share publication, access others and

publish data. On the other hand 19.05% of the

respondents agree that they use Academia.edu for the

purpose of following and discussing different topics.

Only 7.49% of the respondents strongly disagree for

the purpose of export profile as CV.

7. A good number of user of ResearchGate (44.44%)

of the respondents strongly agree for the factor that

motivates them in using ResearchGate is it helps in

research and learning. Other factor that motivates

them in using RSNS is collation of knowledge that

are agree by the 31.75% respondents. Whereas only

3.17% of the respondents strongly disagree for the

factors developing web skill, virtual meeting with

co-research scholar, completing research work
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swiftly and for developing e-portfolio for future 

employment. 

8. It is observe that a few percent of Academia.edu

user (14.29%) of the respondents strongly agree for

the factors that motivates them in using RSNS are

it helps in research and learning and collation of

resources. While 22.22% of the respondents agree

for the factor that it helps in developing web skill.

On the other hand 6.35% of the respondents

strongly disagree for the factor developing an e-

portfolio.

9. The study demonstrates that 26.98% LinkedIn user

strongly agree for the factor that motivates them in

using LinkedIn is it helps in research and learning

and 20.63% of the respondents agree for the factors

are collation of knowledge and complete research

work swiftly. It is mentionable that none of the

LinkedIn user give any opinion as strongly disagree

for any factors.

10. The study clarify that 34.92% ResearchGate user

strongly agree for the benefits of  using

ResearchGate is it helps in share research ideas and

experience. On the other hand 28.57% of the

respondents agree for the benefits of using

ResearchGate are knowledge about new research

tools and techniques, new experience in e-learning

and increase citation. Only 4.76% of the

respondents strongly disagree for the benefits

professional advice from peer/groups.

11. It is observe that 20.63% user strongly agree that

easy communication (video, calls, messages) are

benefits in using Academia.edu. Whereas 22.22%

of the respondents agree for new experience in e-

learning. Only 4.76% of the respondents strongly

disagree for the benefits of using Acaemia.edu are

finding solution of research problem, new

experience in e-learning and international

collaborative project.

12. The study reveals that 25.40% of the respondents

strongly agree for the benefits of using LinkedIn is

it helps in share research ideas and experience.

While 22.22% of the respondents agree for finding

solution of research problem and new experience in

e-learning. On the contrary 1.59% of the

respondents strongly disagree for easy

communication (video, calls, message) and

international collaborative project.

13. The study reveals that a good number of

ResearchGate user (34.92%) strongly agree for

their regular activities in ResearchGate are read

articles and reviewing paper posted by others. On

the other hand 30.16% of the respondents also

strongly agree for regular communication with 

researcher around the world.  

14. The study demonstrates that most of the

Academia.edu user are not active. Because only

15.57% respondents strongly agree for regular

communication with researcher around the world.

While 17.46% respondents agree that they regular

post their research article in Academia.edu.

15. In this study it is observed that 23.81% of the

respondents strongly agree for read articles and

reviewing paper posted by others as their regular

activities. On the other hand 17.46% respondents

agree for regular communication with researcher

around the world. Only 3.17% respondents strongly

disagree for search for job opportunity and sending

my research paper to fellow users on request.

16. This study reveals different problematic issues

which hinder the respondents in using RSNS. In

this context time consuming is one of the

problematic issue that are agree by the RG users

only (2.46). Similarly poor internet connectivity

also create problem in using RSNS that are agree

by the A.edu users only (2.43).

17. This study shows the risk factors that are associated

with RSNS. In this regard only RG users (2.44)

agree that data security is one of the main risk factor

that is associated with RSNS.

18. The study clarify that 34.92% ResearchGate user

strongly agree for the benefits of  using

ResearchGate is it helps in share research ideas and

experience. On the other hand 28.57% of the

respondents agree for the benefits of using

ResearchGate are knowledge about new research

tools and techniques, new experience in e-learning

and increase citation. Only 4.76% of the

respondents strongly disagree for the benefits

professional advice from peer/groups.

19. It is observe that 20.63% user strongly agree that

easy communication (video, calls, messages) are

benefits in using Academia.edu. Whereas 22.22%

of the respondents agree for new experience in e-

learning. Only 4.76% of the respondents strongly

disagree for the benefits of using Acaemia.edu are

finding solution of research problem, new

experience in e-learning and international

collaborative project.

20. The study reveals that 25.40% of the respondents

strongly agree for the benefits of using LinkedIn is

it helps in share research ideas and experience.

While 22.22% of the respondents agree for finding

solution of research problem and new experience in

e-learning. On the contrary 1.59% of the

respondents strongly disagree for easy
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communication (video, calls, message) and 

international collaborative project. 

5. Recommendations
Research based social networking sites play an

important role to conduct any research work swiftly. It

has become a common place for the researcher to share

their research ideas and knowledge. It helps to find out

the solution of research problem by sharing problems

with other researcher. It can be said as an international

collaborative project. Because researcher of all over the

world can easily connect through this sites. It is very

popular because user can easily share their research

ideas, knowledge, research paper and many more things.

Here are some recommendations that may increase the

benefits and solve the problems of using research based

social networking sites.

A. Acquire knowledge about RSNS

It is find out that most of the user are not well aware

about RSNS. So it is important to know about ins and

outs of this site before opening an account in any

research based social networking site. Because without

knowing its function one cannot understand the

importance of it. Overall knowledge about RSNS can

help the user to know how much it’s important for their

research work. That may help to complete their research

work swiftly.

B. Clear the purposes of using RSNS

Most of the respondents kept themselves undecided in

commenting about the purposes of using RSNS.

Because the purposes of using RSNS are not clear to

them. But is very important to know in which purposes

they can use RSNS. It may clear the purposes of using

RSNS and may increase the user of RSNS.

C. Increase sharing attitude

It is observe that there are lack of sharing attitude among

the RSNS user. They read or download others research

paper but they don’t upload their research work. Even

many of them don’t know which content they may

upload in this site. By sharing research paper or other

works they can connect to other researcher around the

world. They have to understand this fact.

D. Promoting research based social networking site

This research work is conducted on two public

universities facility members and research scholars. If

the authority of this institution take initiatives for the

promoting of RSNS it may increase the user of RSNS.

The user of ResearchGate have the opportunity to earn 

impact point and RG Score. If the authority take into 

consideration that the impact point and RG Score is 

count for the promotion of faculty members. It also take 

into consideration that this score also carry a good marks 

for the researcher. Then the faculty members and 

research scholars must use these sites. 

E. Motivation from the other user

It is found that RSNS are used by faculty members and

research scholars .But the percentage of user of RSNS

are not satisfactory. The percentage of RSNS user can

be increased if the user of RSNS are motivates their

colleagues and friends. They can motivates them by

telling about the functions and benefits of using RSNS.

They also motivates them by telling about how much

these sites are effective for completing any research

work.

F. Careful about accepting friend request

Fake identity is one of the big issue for spoil the

authenticity of anyone personal information and

research work. This type of ID at first send a friend

request and after the accepting of friend request they

collect one’s personal information. They use this

information without any authorization, to commit a

crime or defraud to other person. So, it is very important

to be careful before accepting any friend request.

G. Increase Knowledge about search parameters

There are various types of search parameters consist for

searching any document. But in this research it is

observe that most of the user of RSNS used only title

search. It means they are unknown about the other

search parameters. It is very essential to know about

these search parameters because some of them help the

user to search exact information from vast information.

H. Ensure speedy internet connection

Internet is one of the major factors for connecting with

any online service. For using RSNS speedy internet

connection is very essential. Most of the faculty

members and research scholars use RSNS from the

campus. They use Wi-Fi or broadband connection. But

the speed of this connection are not satisfactory.

Sometimes poor internet connectivity hinder the use of

RSNS. So, concerning this issue, the authority must take

initiatives to provide speedy internet connection.

6. Conclusion

Now a days using of social networking sites are

increasing tremendously all over the world. In our

country it is not different. Everyday a lot of new users

open an account on social networking sites. Because

they know about the functions and benefits of this sites.

They know through this site they can connect with their

family, friends, colleagues and other person all over the 

world. They can send message, calls, videos and picture 

through this site. For this reasons SNSs are very popular 

in Bangladesh like other countries. Research based 

social networking sites (RSNS) are such types of sites 

where researchers can share their research ideas and 
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knowledge along with some features of SNS. These sites 

are very popular all over the world. But in our country 

these sites are not pretty popular in researchers. Even 

who are the user of this sites are also still in dark in the 

level of use. Moreover not a single work has been done 

before about this topic. 

This research topic was selected to make an analysis of 

the research sharing attitudes and activities through 

three RSNS like ResearchGate, Academia.edu and 

LinkedIn. The main objectives of this research is to 

assess the attitudinal factors and activities in sharing 

articles/research through research based social 

networking site by the faculty members and research 

scholars. To conduct this study the researchers selected 

some faculty members and research scholars of two 

public university of Dhaka district. A questionnaire was 

provided among them to know the research sharing 

attitudes and their activities in RSNSs. For this purpose 

a quantitative approach of research have been adopted. 

Research based social networking sites are used by the 

researchers and faculty members to connect to other 

researchers and to share and follow research. RSNSs 

help in research and learning and also help to share ideas 

and experience. RSNSs help the user to access scholarly 

content and boosting their critical thinking. It increases 

the visibility of their contribution in research work. 

RSNSs help to increase the intellectual capabilities by 

sharing research experience and discussing different 

topic. 

Research based social networking sites are considered 

as a one-stop solution to the research scholars who want 

to make their work more visible. However RSNSs bring 

all the user at one place to share and update the 

knowledge.  The study reveals that there are various 

benefits associated with RSNSs which may show 

positive tendency in adopting RSNSs by the research 

scholars and faculty members. This study also reveals 

some problems that are associated with RSNSs. It is 

found that time consuming, fake identity and poor 

internet connectivity are common problem associated 

with use of RSNSs. 

The findings of the study clearly shows that lack of 

knowledge about RSNSs is an effective factor of not 

using RSNSs. The user must have the knowledge about 

privacy settings and security issue that may help them to 

contribute more in research without any hindrance. 

From this study it is observed that potential use of 

research based social networking site can improve the 

capability of the researcher which may help them to 

compete with other developing countries researcher. 

This research is a significant because it is one of the 

earliest work on RSNSs in Bangladesh perspective. This 

work may glimpse on the current level of use of RSNSs 

by the faculty members and research scholars of two 

public universities of Dhaka district. Like other study, 

this study also has some limitations. But the overall 

study may guide the faculty members and research 

scholars to identify popular RSNSs for building more 

scholar connections. 
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