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Abstract: The aim of this research was to analyze important factors that have an impact on increasing the
turnover of micro-, small, and medium enterprises (MSMESs) in Depok. The research took place from August 1 to
August 30, 2023, focusing on 371 MSME actors selected through random sampling from the population of New
Business Owners (WUB). This research used a quantitative/deductive approach with data processing using
multinomial logistic regression. The uniqueness of this research lies in its focus on a previously unexplored subject:
New Entrepreneurship (WUB) MSMEs in Depok. This particular sector has not been studied before, making this
research groundbreaking and significant in contributing to the existing body of knowledge. The research concluded
that most MSMEs in Depok (49.6%) experienced an increase in turnover, while the remainder (47.2%) managed to
maintain their turnover. Only 3.2% of MSMEs in Depok experienced a decline in turnover over three consecutive
years (2021-2023). Factors that influence increased turnover include the age group, product type, number of
permits, number of workers, increased production, increased assets, increased capital, and marketing area.
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1. Introduction

The existence of MSMEs cannot be eliminated or
avoided in today’s national society because it is very
useful in the equitable distribution of people’s income.
In addition, it can also give birth to creativity as part of
efforts to maintain and develop the traditional elements
and culture of the local community. On the other hand,
MSMEs can absorb labor on a large scale because of
Indonesia’s  large  population, thus reducing
unemployment. From there, it can be seen that the
existence of MSMEs, which are labor-intensive
businesses using simple and easy-to-understand
technology, can be a place for everyone to work
together [1, 2].

MSMEs are a type of business that plays an
important role in Indonesia. The importance of the role
of small and medium enterprises is shown through the
promulgation of Law of the Republic of Indonesia
Number 20 of 2008 concerning Micro, Small and
Medium Enterprises. In Indonesia, there are several
types of small and medium enterprises, such as
manufacturing companies, trading companies, and
service companies [3, 4]. Manufacturing companies or
commonly called factories are a type of business that
processes raw goods into semi-finished goods or
finished goods and then sells them to consumers. Using
multiple regression analysis to determine if there is a
significant relationship between sociodemographic
characteristics and perceptions of age, physical
structure of the company, annual turnover, property,
and assets are independent variables selected. The
dependent variable is turnover escalation [5, 6]. The
research hypothesis is as follows:

Hypothesis 1: There is a significant relationship
between age and the escalation of turnover in Depok.

Hypothesis 2: There is a significant relationship
between product types and the escalation of
turnover in Depok.

Hypothesis 3: There is a significant relationship
between legality and turnover escalation in Depok.

Hypothesis 4: There is a significant relationship
between labor escalation and turnover
escalation in Depok.

Hypothesis 5: There is a significant relationship
between  production  escalation and  turnover
escalation in Depok.

Hypothesis 6: There is a significant relationship
between asset escalation and turnover
escalation in Depok.

Hypothesis 7: There is a significant relationship
between capital escalation and turnover
escalation in Depok.

Hypothesis 8: There is a significant relationship
between the capital marketing area and turnover
escalation in Depok.

2. Literature Review

2.1. Age

Age can be interpreted as the length of time a
person lives, calculated from the year of birth to their
last birthday. Age can also be measured using units of
time viewed in chronological terms. Based on age
categories according to the WHO, the division of age
categories can be divided into several categories,
namely toddlerhood, childhood, early adolescence, late
adolescence, early adulthood, late adulthood, early old
age, late elderly, and elderly. Identification of
commodities and types of leading MSME businesses
can help improve the regional economy. Since the
definition of MSME underwent many revisions, there
must be difference in the experiences of different
MSMEs operating in different eras. Therefore, it is
imperative to investigate the impact of the age of
MSMEs, the duration since establishment, on their
business activities [7, 8]. The age and experience of an
organization are considered synonymous. Empirically,
age is used as a proxy of experience where not much
information is available regarding the latter. In this
study, questions regarding social security initiatives or
societal initiatives taken by MSMEs were asked. Social
responsibilities included activities like contribution to
children’s welfare, working for upliftment of the poor,
contribution to the health care sector, promoting
education, and environmental initiatives like tree
planting.

During the literature review on the correlation
between the age of an organization and its social
security initiatives, it was discovered that older firms
contribute more toward fulfilling social responsibilities
than younger firms. It was hypothesized that age may
not be a significant factor influencing social security
initiatives; therefore, there is no obligation for
companies to engage in such initiatives or CSR
activities. Further research indicated that the age of a
company, along with its size and industry type, is a
positive and significant determinant of CSR. However,
it was concluded that the age of a company does not
have a direct impact on CSR activities and is not a
significant factor in determining the extent of CSR
initiatives undertaken by the organization [9, 10].

2.2. Product Type

Various regions are home to a diverse array of
products, including those from culinary, fashion, agri-,
beauty, and digital businesses. Among these, culinary
and fashion businesses stand out as particularly popular
among the community. These MSMEs consistently
generate profits through their goods and food offerings,
which are in high demand due to evolving trends and
innovative community preferences [11, 12].

In general, MSMEs are engaged in the industrial
and goods and services sectors. In accordance with
Presidential Decree No. SK 127 of 2001, the following
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categories of products are manufactured:

1) Food and beverage processing industry, which
adheres to regulations governing salt preservation,
salting, sweetening, smoking, drying, boiling, frying,
and fermentation using traditional methods.

2) Yarn processing industry transforming artificial
fibers into patterned yarn through dyeing and tying
techniques using hand tools.

3) Textile industry encompassing weaving, knitting,
manufacturing, and embroidery of batik fabrics
utilizing ATB or hand-operated tools, particularly for
batik, peci, skullcap, and similar items.

4) Processing of non-food forest products and forest
materials for construction or household purposes, such
as bamboo, nipah, shingles, charcoal, and coconut.
Industrial materials like gum, bark, natural silk, and
gambier are also included.

5) Industrial manual or semi-mechanical hand tools
for carpentry and cutting.

6) Agricultural industry tools essential for land
preparation, production processes, harvesting, post-
harvest activities, and processing, excluding hoes and
shovels.

7) Production of pottery, both glazed and unglazed,
for domestic use.

8) Maintenance and repair services for automobiles,
marine vessels under 30 GT, electronics, and household
appliances conducted manually or semi-automatically.

9) Handicraft industry showcasing a diverse range
of regional cultural heritage with artistic value,
utilizing both natural and artificial raw materials [13,
14].

2.3. Legality

Business legality is important for MSMEs. Business
legality and distribution permits are crucial in the
business world. Having a valid business legality and
distribution permit not only meets legal requirements
but also brings various benefits to business owners,
such as giving confidence to customers, business
partners, and investors that the business is run with
integrity and in accordance with established standards
[15, 16]. MSMEs must have legal business legality to
obtain legal certainty and means of empowerment to be
able to develop their business. Legality can also help
MSMEs obtain loans for business and make it easier to
develop their business [5, 11].

Legality can greatly benefit MSMEs by facilitating
business growth and operational efficiency.
Establishing a clear business entity status is a crucial
factor that simplifies the process of running a business
for MSMEs. MSMEs must take care of business
licensing to obtain official legality. MSMESs can obtain
Micro and Small Business Licenses (IUMK) through
licensing systems like JakEvo or Risk-Based OSS,
which serve as evidence of legality on a national scale.
Legality enables MSMEs to safeguard the rights of
their businesses, owners, and consumers [16, 17].

Business legality and distribution permits can also open
access to wider markets and new business
opportunities. Having legitimate business legality can
help MSMEs gain the trust of customers, business
partners, and investors, as well as open access to wider
markets and new business opportunities.

MSMEs are one of the solutions to optimize the use
of national resources and improve community welfare
while supporting the economic sector. Obstacles or
problems for MSMEs related to business licensing are
a very important issue and require special attention.
Most people often ignore permits, even though they are
critical in providing certainty of the legality of a
business. Obtaining a Micro Business License (IUMK)
is crucial for MSMEs seeking to secure capital for
business development. This licensing process offers
numerous benefits, including business protection, ease
of cooperation, legality, tax awareness, and easy access
to financial resources from financial institutions. In
addition, industrial business licenses are required for
small and medium entrepreneurs requiring legality or
compliance with documents to support businesses
operating in the industrial sector, such as domestic
industrial food business licenses (PIRT), which are
home-based businesses or MSMEs run by homes as
activity centers [1]. This home-based business is
growing and becoming one of the main supports of the
national economy in Indonesia. This is evidenced by
the number of home-based small and medium
entrepreneurs in Indonesia. This license is important
because it ensures that the home-based food or
beverage business sold meets the current food
standards, all of which are necessary to maintain
compliance with customer safety and comfort and
create good relationships between government business
owners and customers.

2.4. Labor Escalation

Labor escalation is an increase in the number of
workers in a particular industry or sector. The term
“escalation” can also refer to the adjustment of the unit
price of contract components, including labor,
construction materials, energy, and equipment, to the
contract value at the time of bidding [18, 19]. Labor
escalation in MSMEs is related to their growth.
Although this topic is not directly related to the
presentation of material on the relationship between
medical, consumer, advertising, and social media, it
can be a relevant factor in the context of MSME
marketing and management. Labor escalation in
MSMEs can include increasing the number of
employees, managing human resources, increasing
productivity, and their impact on business growth. In
the context of marketing and social media, a qualified
workforce can help manage advertising campaigns and
interact with consumers. Workforce escalation can also
be related to efforts to improve operational efficiency
and productivity through the specialization of roles and
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responsibilities [1, 20]. Successful MSMEs will often
face increased demand for their products or services,
requiring more manpower to meet consumer needs.
Social entrepreneurs tend to experience a lower level of
work-related wellbeing, leading to escalation of exit
intention, which  undermines their  business
sustainability and career development. Thus, social
entrepreneurs should be sufficiently aware of the role
of work-related wellbeing and find appropriate
alternatives to improve it. Furthermore, relevant
governmental agencies should provide more support,
such as relevant policies, facilities, training, and
consultation, to improve social entrepreneurs’ work-
related wellbeing [1, 21].

2.5. Production Escalation

Production escalation in MSMEs refers to the
increase in the production of goods or services offered
by businesses. This can be a critical step in increasing
revenue and business growth. Evaluation of MSME
production needs must understand current and future
production needs. This includes evaluating market
demand, estimating sales, and planning to meet
production needs. Production process optimization
Check and improve efficiency in the production
process. This could involve identifying and improving
bottlenecks in production, a more efficient use of raw
materials, or the use of technology that can automate
parts of the process.

Increasing production capacity can involve
expanding facilities, adding machinery and equipment,
or increasing employee productivity. This may require
capital investment. Opening new product lines or
relevant services can help increase sales and
production. Investing in technology is crucial for
enhancing production efficiency. By utilizing the
appropriate technology, businesses can streamline their
operations and increase productivity. This can include
production  management  software,  automation
machines, or loT (internet of things) for production
monitoring. Maintaining consistent product quality is
paramount, even as production levels increase. It is
imperative to ensure that the quality of the end product
remains unwavering.

2.6. Asset Escalation

The significance of MSMEs has gained recognition
in both developed and developing countries for their
substantial ~ contributions to achieving various
socioeconomic objectives such as fostering higher
employment growth, increasing output, promoting
exports, and nurturing entrepreneurship. They play a
crucial role in the industrial development of any
country [22]. The MSME sector is an important pillar
of the Indian economy as it greatly contributes to its
growth. This sector even assumes greater importance as
the country moves toward a faster and inclusive growth
agenda. Moreover, the MSME sector can help realize

the target of the proposed national manufacturing
policy of raising the share of the manufacturing sector
in GDP from 16% at present to 25% by the end of 2023
[21]. Asset escalation in MSMEs refers to the growth
or increase of business assets. The growth of these
assets can involve business expansion, increased
revenue, and wealth accumulation. Here are some
common ways to optimize MSME asset escalation: 1.
increasing sales and revenue; 2. diversifying products
or services; 3. geographical expansion or opening of
new branches; 4. innovation and market research; 5.
online expansion. It is important to carefully plan and
manage asset escalation, considering risks and potential
return on investment. Action taken must be aligned
with the long-term business strategy and vision of
MSME owners. Without innovation, most SMEs will
not be able to adapt to the structural changes occurring
in their economic environment [8, 23].

This mistake in Indonesia’s MSME development
strategy during its implementation has caused
Indonesian MSMEs to lag behind other countries.
Indonesian SMEs play a crucial role in the economy by
providing significant employment opportunities.
However, it is important to recognize that their
potential extends beyond simply absorbing labor. In
fact, Indonesia's SMEs have the capacity to drive
innovation and contribute to the country’s economic
growth, much like SMEs in developed nations. To
increase competitiveness, SMEs must continuously
innovate. To determine the impact of innovation on the
competitiveness of SMEs, a measure is needed. When
measuring innovation, the factors that need attention
are innovation culture and innovation capacity, while
when measuring competitiveness, the indicators need to
pay attention to product competitiveness and
innovation capacity business competition [10, 22].

2.7. Capital Escalation

The economy is a robust and dynamic sector of the
country, akin to that of developed nations with high
levels of economic growth. Indonesia, with the fourth
largest population in the world, is a developing country
poised for significant growth and advancement. The
rapid development of infrastructure, industrial goods,
services, and technological innovations is driving
economic progress and paving the way for Indonesia to
transition into a developed nation [4, 13]. Capital
budgeting is considered an important thing that
business actors should do when making project
decisions. National economic growth contributes to the
economic development and progress of each region.
This cannot be separated from the MSMEs that
dominate each region [14, 24].

The business landscape in Indonesia is
predominantly comprised of micro- and small
businesses, and the supporting factors for regional
economic development through the development of
SMEs include the following: 1) community potential;
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2) entrepreneurs; 3) credit institutions; 4) related
agencies; 5) cooperatives are business entities. This
factor must be strengthened by local government
policies that encourage the development of small and
medium businesses. The development of small and
medium enterprises in the regions needs to achieve
several goals: 1) attracting development to the regions;
2) creating added value; 3) creating jobs; 4) increasing
regional income; 5) improving income distribution; (6)
increasing  entrepreneurial  knowledge  through
technological change [17].

MSME capital escalation can be achieved through
several programs provided by the government and
privately. Working capital management through
MSME collaboration can help in increasing capital and
expanding market reach. Good branding can help
MSMEs increase investor confidence and invest to
develop their business. The MSME digitalization
program aims to increase export scale and reach a
wider domestic market. Securities crowdfunding and
peer-to-peer lending can help MSMEs obtain capital
without collateral. The People’s Business Credit
Program (KUR) can help MSMEs increase business
capital [7].

2.8. Marketing Area

The marketing area of MSMEs can vary depending
on the type of business, the products or services they
offer, and the marketing strategies they use. Here are
some marketing areas commonly used by MSMEs:

1. Local or nearby areas: Many MSMEs start by
focusing on the local market or nearby area. They serve
customers within their own community or beyond.

2. Region: Some MSMEs expand their coverage to
the regional level. It can cover a larger administrative
area or a group of cities or counties.

3. Nation: Some MSMEs can become national
players and reach customers across the country. They
may use broader distribution strategies or partner with
national retailers.

4. International: Ambitious MSMEs may decide to
enter the international market. This involves exporting
their products to other countries or actively marketing
them to international customers.

5. Online: E-commerce has opened opportunities
for MSMEs to sell their products online, which can
reach  customers in various regions, even
internationally. Online businesses can include online
stores, e-commerce platforms, and social media [19].

3. Research Methods

This research uses a quantitative/deductive
approach. A quantitative approach allows researchers
to measure certain variables and analyze their
relationships using statistical tools. Deductive research
involves starting with a general theory or hypothesis,
which is tested for validity using empirical data. Data
collection techniques in this research include

observation, documentation, and surveys. The
population of this research is New Entrepreneurship
(WUB) MSME actors in Depok. The research utilized a
random sampling technique to select participants.
Through this method, 371 MSME actors were chosen
to be part of the study. The collected data were
analyzed using multinomial logistic regression
processing. Multinomial logistic regression is a
statistical classification method that is an extension of
binary logistic regression for multiclass problems, i.e.,
problems with more than two separate possible
outcomes. Multinomial logistic regression is used to
model the relationship between a dependent variable
that is polychotomous or multinomial in nature and
several independent variables that are continuous,
categorical, or both. Multinomial distribution is a
generalization of binomial distribution with the
criterion that the number of categories is more than
two. Multinomial logistic regression is also known by
several other names, such as polytomous LR,
multiclass LR, softmax regression, multinomial logit
(mlogit), maximum entropy classifier (MaxEnt), and
conditional maximum entropy model.

Start

\.

Document
Analysis

Observation Surveys

Multinomial logistic
regression analysis

Data
Presentation

Fig. 1 Research flow (Developed by the authors, 2024)

4. Results and Discussion

4.1. Bivariate Analysis

MSME players in Depok totaling 371 people
experienced an escalation (increase in turnover) of
49.60%, while those who managed to maintain their
turnover of 47.20%. These data were obtained based on
field observations for three consecutive years (2021-
2023).

Table 1 Analysis of the escalation of MSME actors’ turnovers by
age group (Developed by the authors, 2024)
Age Group Turnover Escalation

Fixed Down Up Total
<=25 44.40% 11.10% 44.40% 100.00%
25-30 18.80% 0.00% 81.30% 100.00%
30-40 39.70% 6.40% 53.80% 100.00%
40-50 50.30% 2.60% 47.10% 100.00%
>=50 53.20% 1.30% 45.50% 100.00%
Depok 4720% 3.20%  49.60% 100.00%
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Turnover Escalation by Age
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Fig. 2 Analysis of the escalation of MSME actors’ turnovers by age group (Developed by the authors, 2024)

Referring to the escalation of MSME turnover in Product Type _Turnover Escalation
Depok by age group, it can be seen that the age of 25- F'XEdo DOWO” Up . Total .
30 years experienced an escalation in turnover of crant 44.40% - 0.00% ~ 55.60% - 100.00%
%. The MSME players who managed to maintain Fashion 33.30% 16.70%  50.00%  100.00%
81.30%. play anag Culinary 48.70% 1.90%  49.40% 100.00%
turnover were over 50 years old with a percentage of Other 40.00% 8.60%  51.40% 100.00%
53.20%. Basic Food 42.90% 14.30% 42.90% 100.00%
Depok 47.20% 3.20%  49.60% 100.00%
Table 2 Analysis of the MSME actors’ turnover escalation based on
product type (Developed by the authors, 2024)
Escalation of Turnover by Product Type
100%
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c 70%
O —~
= O
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T
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Q
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g3 / , ~&—DOWN
> »
2 : 40% \ \L
52 \/ up
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0% l/ : : : .
Craft Fashion  Culinary Other  Basic Food

Fig. 3 Analysis of the MSME actors’ turnover escalation based on product type (Developed by the authors, 2024)

Referring to the escalation data on MSME turnover
in Depok based on product type, it can be seen that
MSMEs of craft products experienced an escalation in
turnover of 55.60%. The MSME players who managed
to maintain turnover were in the culinary sector with a
percentage of 48.70%.

Table 3 Analysis of the MSME actors’ turnover escalation based on
legality (Developed by the authors, 2024)
Legality Status _Turnover Escalation

Fixed Down Up Total
Legality 1 55.50% 6.20% 38.40% 100.00%
Legality 2 47.00% 0.00% 53.00% 100.00%
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Continuation of Table 3 Legality>=4 20.00% 6.70% 73.30% 100.00%
Legality 3 41.00% 1.60% 57.40% 100.00% Depok 47.20% 3.20% 49.60% 100.00%

Escalation of Turnover Based on Legality

100%
90%
80%
70%
60%

c0% o~ ——FIXED
2on i \\ e=fil=DOWN
30% up
20% \

0% '\F . . .

Legality 1 Legality 2 Legality 3 Legality>=4

(by percentage)

Turnover Escalation

Fig. 4 Analysis of the MSME actors’ turnover escalation based on legality (Developed by the authors, 2024)

Referring to the escalation data on MSME turnover labor escalation (Developed by the authors, 2024)
in Depok based on legality status, it can be seen that Labor Escalation _Turnover Escalation
MSMEs with more than four permits experienced an : F'Xedo Down__ Up _ Total ~
> %. The MSME actors Fixed 54.90% 3.90%  41.20% 100.00%
escalation in turnover of 73.30%. ; Down 4000% 20.00% 40.00% 100.00%
who succeed in maintaining turnover have License 1 Up 33.80% 150% 64.70% 100.00%
with a percentage of 55.50%. Total 47.20% 3.20%  49.60% 100.00%

Table 4 Analysis of the MSME actors’ turnover escalation based on

Escalation of Turnover by Labor

100%
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Fig. 5 Analysis of the MSME actors’ turnover escalation based on labor escalation (Developed by the authors, 2024)

Referring to the data on the escalation of MSME Table 5 Analysis of the MSME actors’ turnover escalation based on

turnover in Depok based on labor escalation, it can be production escalation (Developed by the authors, 2024)
! Production Escalation ~ Turnover Escalation

seen that MSMEs that have increased have an Fixed Down _ Up Total
escalation in turnover of 64.70%. The MSME players Fixed 56.80% 10.80% 32.40% 100.00%
Down 70.60% 4.90%  24.50%  100.00%

L 0
managed to maintain a fixed turnover of 54.90%. Up 35300 130% 63400 1001009

Depok 47.20% 3.20%  49.60%  100.00%
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Escalation of Turnover by Production
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Fig. 6 Analysis of the MSME actors’ turnover escalation based on production escalation (Developed by the authors, 2024)
Referring to the escalation data on MSME turnover asset escalation (Developed by the authors, 2024)
in Depok based on production escalation, it can be seen Asset Escalation _Turnover Escalation |
that MSMES that have increased have experienced an . Fixed  Down Up ___ Total _
. : % The MSME plavers Fixed 5220% 3.20%  44.60% 100.00%
increase in turnover of 6340 0. - p y Down 44.40% 11.10% 44.40% 100.00%
who managed to maintain production escalation Up 43.40% 2.90%  53.70% 100.00%
turnover fell by 70.60%. Depok 47.20% 3.20%  49.60% 100.00%
Table 6 Analysis of the MSME actors’ turnover escalation based on
Asset-Based Turnover Escalation
100%
90%
S —~ 80%
=
L; ?_'“” 70%
O c 0
&g 0% —o—FIXED
o —_—
g > 40% == DOWN
2 =~ 30% up
20%
10% ./4\.
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FIXED DOWN upP

Fig. 7 Analysis of the MSME actors’ turnover escalation based on asset escalation (Developed by the authors, 2024)

Referring to the data on the escalation of MSME _ capital escalation (Developed by the authors, 2024)
turnover in Depok based on asset escalation, it can be Capital Escalation _Turnover Escalation |
seen that MSMEs that rose experienced an escalation in : Fixed  Down Up ___ Total _

% The MSME Dl 41 Fixed 7180% 140%  26.80% 100.00%

turnover of 53.70%. The players managed to Down 57.10% 17.10% 25.70% 100.00%
maintain a fixed turnover of 52.20%. Up 27.20% 2.10%  70.70% 100.00%
Depok 47.30% 3.30%  49.50% 100.00%

Table 7 Analysis of the MSME actors’ turnover escalation based on
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Escalation of Turnover Based on Capital
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Fig. 8 Analysis of the MSME actors’ turnover escalation based on capital escalation (Developed by the authors, 2024)

Referring to the data on the escalation of MSME
turnover in Depok based on capital escalation, it can be

marketing area (Developed by the authors, 2024)

Marketing Area  Turnover Escalation

: P Fixed Down Up Total
seen that MSMEs (Ehat rose experienced an escalation in Within the Region  52.00% 3.00% 45.00% 100.00%
turnover of 70.70%. The MSME players managed to Overseas/National  25.40% 4.50% 70.10%  100.00%
maintain a fixed capital escalation turnover of 71.80%. International 50.00% 0.00% 50.00% 100.00%
Depok 47.20% 3.20% 49.60% 100.00%
Table 8 Analysis of the MSME actors’ turnover escalation based on
Escalation of Turnover by Marketing Area
100%
c 90%
S - 80%
5 » 70%
S E 60%
w 8 50% o 3
9 40% SN /
32 5o T~ —&—FIXED
2 > 30%
52 20% ¢
2 o —#—-DOWN
10%
0% . - -— . upP
'\O(\ Q’b\ . Q%
Q/% ‘L\O ’00
& $’b (\'b
N \ ¢
X ,b‘o x&
RN & O
\éi@ OAQ}

Fig. 9 Analysis of the MSME actors’ turnover escalation based on marketing area (Developed by the authors, 2024)

Referring to the escalation data on MSME turnover
in Depok based on the marketing area, it can be seen
that MSMEs outside the region/national experienced an
escalation in turnover of 70.10%. The MSME players
managed to maintain turnover within the region with a
percentage of 52.00%.

Table 9 Inferential analysis (Developed by the authors, 2024)

- CHANCES GO DOWN PPORTUNITIES GO UP

variable B | Std.Error | Sign. | Exp(8] | B | Std. Error | Sign. | Expl8)
Intercept -3.702 2.117| 0.073 2.777 0.787 o
[RGE 0] 1367 0795 | 0085| 5824 0a1m 0305 | 07| _isz
[AGE=1] . . B . j .
PRODUCT TYFE=00] 1.778 0.848 | D.036 5.508 | 0.487 0.37 | 0.1E8 1627
PRODLUCT TYPE=1.00]
NUMBER OF B
LEGALITY=0] -2.028 1.275| 0112 0.132| 0.801 0.578 | 0.166 0443
[NUMBER OF
LEGALITY=1]
[LABOR ESCALATION=0] 0.501 0.915 | 0.584 1.65| 0.549 0.287 | 0.056 0578
[LABOR ESCALATION=1] 0.199 2.258 0.93 12z2) 1111 1237|0369 0325
[LABOR ESCALATION=2] -
[PRODUCTION -
ESCALATION =0] 1387 0995 | 0162 4043 | 0.B63 0442 | 0.051 0422
[PRODUCTION -
ESCALATION =1] 1.002 0847 028 2.723| 1.139 0321 0 032
[PRODUCTION
ESCALATION =2]
[ASSET ESCALATIOMN=0)] -1033 0837|0217 D356| 0425 0254 | 0108 0654
[ASSET ESCALATION=1] 0.707 158 | 0.655 2.027| 0.541 0.842 | 0.524 1717
[ASSET ESCALATION=2]
[CAPITAL ESCALATION=0] -1.755 1.043 | 0.092 0.173| 1513 0.288 0 022
[CAPITAL ESCALATION=1] 1.084 0.813| 0.231 2.966| -1.42 0.478 | 0.003 0.242
[CAPITAL ESCALATION=2] . . .
[MARKETING AREA=.00] -0.171 1042 0.87 0.843| 0.768 0.378 0484
[MARKETING AREA=1.00] - - -
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The first hypothesis is accepted; there is a
significant relationship between age and the escalation
of turnover in Depok.

The second hypothesis is accepted; it is found that
there is a significant relationship between product types
and the escalation of turnover in Depok.

The third hypothesis is accepted; it is found that
there is a significant relationship between legality and
turnover escalation in Depok.

The fourth hypothesis is accepted; it is found that
there is a significant relationship between labor
escalation and turnover escalation in Depok.

The fifth hypothesis is accepted; it is found that
there is a significant relationship between production
escalation and turnover escalation in Depok.

The sixth hypothesis is accepted; it is found that
there is a significant relationship between asset
escalation and turnover escalation in Depok.

The seventh hypothesis is accepted; it is found that
there is a significant relationship between capital
escalation and turnover escalation in Depok.

The eleventh hypothesis is accepted; it is found that
there is a significant relationship between capital
marketing area and turnover escalation in Depok.

Based on the inferential analysis data above, there
are opportunities for MSMEs to rise and fall in Depok.
Based on a significant 10% turnover rate (0.086), the
likelihood of turnover decreasing is 3.9 times higher in
the age group of 40 years and under than those over 40
years old. Based on a 10% chance of turnover (0.17),
individuals aged 40 and below are 1.5 times more
likely to experience turnover increase than those over
40 years old. Based on the chance of turnover at a
significance of 5% (0.036), non-culinary product types
are 5.9 times more likely to experience a decrease in
turnover than culinary types. Based on a 10% chance of
turnover (0.112), the likelihood of turnover decreasing
is 1.3 times higher in licensing groups with a lower
number of licenses than those with a higher number of
licenses. With a turnover rate of 10% (0.056) in the
labor escalation group, individuals who experience an
increase are 1.7 times more likely to increase turnover
than those with a fixed production escalation. With a
turnover rate of 10% (0.051), there is a 2.4 times higher
likelihood of turnover increasing with an escalated
production rate than a fixed production rate. With a
turnover rate of 10% (0.108), there is a 1.5 times higher
likelihood of increasing turnover when assets are
increased than in companies with a fixed production
escalation. According to the probability of turnover
being a significant 5% (0.003), an increased capital
escalation is 4.1 times more likely to result in turnover
increase than a fixed capital escalation. A turnover rate
of 5% (0.042) indicates a 4.6 times higher likelihood of
turnover growth in the expanded marketing area than
the fixed marketing area.

5. Conclusion

Based on the findings in the field and the data
processing results, all the research hypotheses are
accepted. The Depok City Government offers guidance
to MSMEs of all age groups through tailored training
and consultation programs based on their specific
business needs. The availability of both offline and
online training and consultations sparks enthusiasm
among MSME players for managing their businesses
and sharing knowledge and information within their
community. The Depok City Government has
successfully fostered the growth of MSMEs through a
combination of digital and offline strategies. This
comprehensive approach has yielded significant
positive outcomes for the advancement of local
businesses. The types of MSME products and services
are growing not only because of free offline and online
training and consultations but also because of bazaar
activities that are held quite frequently by the Depok
City Government. This condition facilitates networking
opportunities for MSME players and enables the
exchange of information with fellow business actors,
leading to an increase in turnover.

This study specifically examines the factors that are
relevant to the Depok area, in contrast to other research
that is more general or covers a broader geographical
scope such as the determinants of MSME turnover at
the national or regional level. These theoretical
implications can offer valuable insights into the impact
of local economic policies, support for MSMEs, and
other factors like infrastructure, market access, and
government assistance on driving the growth of
MSMEs. In addition, this research can also help
complete the literature on factors that influence MSME
performance in urban contexts, especially in
developing cities such as Depok. Recommendations for
further research that can be carried out to dig deeper
into the determinants of increasing turnover of MSMEs
in Depok are secondary data analysis using data from
government agencies, research institutions or related
organizations to obtain more comprehensive
information about the condition of MSMEs in Depok
and the factors that influence their turnover.

References

[1] AKSENOV G, LI R.,, ABBAS Q., FAMBO H.,
POPKOQV S., PONKRATOV V., KOSOV M., ELYAKOVA
I, and VASILIEVA M. Development of Trade and
Financial-Economical Relationships between China and
Russia: A Study Based on the Trade Gravity Model.
Sustainability, 2023, 15(7): 6099.
https://doi.org/10.3390/su15076099

[2] ZAAZOU Z. A, & SALMAN ABDOU D.
Egyptian small and medium sized enterprises’ battle against
COVID-19 pandemic: March—July 2020. Journal of
Humanities and Applied Social Sciences, 2022, 4(2): 94—
112. https://doi.org/10.1108/JHASS-09-2020-0161

[3] FERDINANSYAH F., WIJAYA H. S, and
RIYADI S. Analysis of Financial Variables on Conventional



https://doi.org/10.3390/su15076099
https://doi.org/10.1108/JHASS-09-2020-0161

21

BPR Performance. International Journal of Social Service
and Research, 2023, 3(7): 1679-1686.
https://doi.org/10.46799/ijssr.v3i7.451

[4] HEWAWASAM V., & MATSUI K. Small and
Medium-Sized Entrepreneurs’ Perceptions of Flood Loss and
Damage in Sri Lanka. Climate, 2023, 11(8): 157.
https://doi.org/10.3390/cli11080157

[5] LACKEY C., & MCLARNEY C. Focused
Ambition: Why Germany’s Small and Medium Enterprises
Are World-Beating Exporters. The IUP Journal of Supply
Chain Management, 2022, 19(4).
https://www.iupindia.in/1222/Supply%20Chain%20Manage
ment/Focused Ambition.asp

[6] UTAMI B., & SUDARMIATIN S. The Impact of
CRM on Business or MSME Performance: A Literature
Review. Journal of Social Science, 2022, 3(3): 488-494.
https://doi.org/10.46799/jss.v3i3.342

[7] DONG J., WANG X., CAO X., and HIGGINS D.
More Prosocial, More Ephemeral? The Role of Work-
Related Wellbeing and Gender in Incubating Social
Entrepreneurs’ Exit Intention. International Journal of
Environmental Research and Public Health, 2022, 19(7):
3999. https://doi.org/10.3390/ijerph19073999

[8] YAKOB S., YAKOB R., BAM H.-S,, and RUSLI
R. Z. A. Financial literacy and financial performance of
small and medium-sized enterprises. The South East Asian
Journal of Management, 2021, 15(1): 5.
https://doi.org/10.21002/seam.v15i1.13117

[9] AMBARWATI A. N., & RIYANTO S. Analysis of
the Use of Low-Cost Strategy for SMEs in Indonesia in
Covid Pandemic-19. Journal of Social Science, 2020, 1(4):
122-128. https://doi.org/10.46799/jss.v1i4.48

[10] TOTHR., KASA R, and LENTNER C. Validating
the Financial Literacy Index of Hungarian SMEs during the
COVID-19 Pandemic and the Russian—-Ukrainian War.
Risks, 2023, 11(4): 69.
https://doi.org/10.3390/risks11040069

[11] HE M., & ESTEBANEZ R. P. Construction and
Analysis of Performance Evaluation Index System for
Chinese Small and Medium-Sized Enterprises Based on
Fuzzy Hierarchical Analysis Model. Computational
Intelligence and Neuroscience, 2022, 2022: 1230786.
https://doi.org/10.1155/2022/1230786

[12] SARI A. K., KESUMA S. A, and MUDA 1.
MSMEs Upgrade with the Concept of Green Accounting and
Digitalization (Study Literature Review). International
Journal of Social Service and Research, 2023, 3(3): 763-
767. https://doi.org/10.46799/ijssr.v3i3.302

[13] MAINARDES E. W., CISNEIROS G. P. D. O,
MACEDO C. J. T., and DURANS A. D. A. Marketing
capabilities for small and medium enterprises that supply
large companies. Journal of Business & Industrial
Marketing, 2022, 37(0): 47-64.
https://doi.org/10.1108/JBIM-07-2020-0360

[14] NOBRE F. C., MACHADO M. J. D. C, and
NOBRE L. H. N. Behavioral Biases and the Decision-
Making in Entrepreneurs and Managers. Revista de
Administragdo  Contempordanea, 2022, 26: €2003609.
https://doi.org/10.1590/1982-7849rac2022200369.en

[15] AIROUT R. M., ALAWAQLEH Q. A,
ALMASRIA N. A., ALDUAIS F., and ALAWAQLEH S. Q.
The Moderating Role of Liquidity in the Relationship
between the Expenditures and Financial Performance of
SMEs: Evidence from Jordan. Economies, 2023, 11(4): 121.

https://doi.org/10.3390/economies11040121

[16] HASANAH R. L., KHOLIFAH D. N., and
ALAMSYAH D. P. Pengaruh modal, tingkat pendidikan dan
teknologi terhadap pendapatan umkm di kabupaten
purbalingga. Kinerja, 2020, 17(2): 305-313.
https://doi.org/10.30872/jkin.v17i2.7492

[17] HARAHAP S., THOYIB A., SUMIATI S., and
DJAZULI A. The Impact of Financial Literacy on
Retirement Planning with Serial Mediation of Financial Risk
Tolerance and Saving Behavior: Evidence of Medium
Entrepreneurs in Indonesia. International Journal of
Financial Studies, 2022, 10(3): 66.
https://doi.org/10.3390/ijfs10030066

[18] CAl X, GURA D. and KURILOVA A.
Stakeholders’ impact on the leadership potential of small and
medium-sized  construction  enterprises.  Engineering,
Construction and Architectural Management, 2022, 29(8):
2999-3022. https://doi.org/10.1108/ECAM-04-2021-0290
[19] HARYANTI T., & SUBRIADI A. P. E-commerce
acceptance in the dimension of sustainability. Journal of
Modelling in Management, 2022, 17(2): 715-745.
https://doi.org/10.1108/JM2-05-2020-0141

[20] MAT N. H. N., MOHAMED S., and MOHAMAD
A. S. Dealing with Uncertainty: An Analysis of VRIN
Resources for SME’s Business Survival. International
Journal of Business and Society, 2022, 23(1): 542-559.
https://doi.org/10.33736/ijbs.4629.2022

[21] MARTINI M., SETIAWAN D., SURYANDARI R.
T., BRAHMANA R. K., and ASRIHAPSARI A.
Determinants of Digital Innovation in Micro and Small
Industries. Economies, 2023, 11(6): 172.
https://doi.org/10.3390/economies11060172

[22] RYBALKA M., & MARK M. S. Innovation pattern
heterogeneity and crisis resilience. Businesses, 2023, 3(2):
323-346. https://doi.org/10.3390/businesses3020021

[23] FADIL N., & ST-PIERRE J. Growing SMEs and
internal financing: the role of business practices. Journal of
Small Business and Enterprise Development, 2021, 28(7):
973-994. https://doi.org/10.1108/JSBED-11-2019-0375

[24] KHAN S. D., & BHATTACHARYA R. SIMO
Research: Where Excellence Enables the Proliferation of
Engineering Expertise. Globsyn Management Journal, 2022,
16(1/2): 92-104. https://www.globsyn.edu.in/wp-
content/uploads/2023/02/Globsyn-Management-Journal-
Vol.-XV1.pdf#page=99

SEX:

[1] AKSENOV G., LI R.,, ABBAS Q. FAMBO H,
POPKOV S., PONKRATOV V., KOSOV M., ELYAKOVA

I, 1 VASILIEVA M. FXB S ERmAFTXRNKE
BEW  ETRS5| HERNHAR. THFLEKE , 2023
F , 15(7) : 6099, https://doi.org/10.3390/su15076099

[2] ZAAZOU Z. A., & SALMAN ABDOU D. ®RKH /M
W EF R ARITH S : 2020F3AF7A. AX
ENA#gta®NERE , 2022, 42) : 94-112,
https://doi.org/10.1108/JHASS-09-2020-0161

[3] FERDINANSYAH F., WIJAYA H.S. ¥ RIYADI S. 1&

SZUSHREBERNNEMTESHT. BFEHLRSE


https://doi.org/10.46799/ijssr.v3i7.451
https://doi.org/10.3390/cli11080157
https://www.iupindia.in/1222/Supply%20Chain%20Management/Focused_Ambition.asp
https://www.iupindia.in/1222/Supply%20Chain%20Management/Focused_Ambition.asp
https://doi.org/10.46799/jss.v3i3.342
https://doi.org/10.3390/ijerph19073999
https://doi.org/10.21002/seam.v15i1.13117
https://doi.org/10.46799/jss.v1i4.48
https://doi.org/10.3390/risks11040069
https://doi.org/10.1155/2022/1230786
https://doi.org/10.46799/ijssr.v3i3.302
https://doi.org/10.1108/JBIM-07-2020-0360
https://doi.org/10.1590/1982-7849rac2022200369.en
https://doi.org/10.3390/economies11040121
https://doi.org/10.30872/jkin.v17i2.7492
https://doi.org/10.3390/ijfs10030066
https://doi.org/10.1108/ECAM-04-2021-0290
https://doi.org/10.1108/JM2-05-2020-0141
https://doi.org/10.33736/ijbs.4629.2022
https://doi.org/10.3390/economies11060172
https://doi.org/10.3390/businesses3020021
https://doi.org/10.1108/JSBED-11-2019-0375
https://www.globsyn.edu.in/wp-content/uploads/2023/02/Globsyn-Management-Journal-Vol.-XVI.pdf#page=99
https://www.globsyn.edu.in/wp-content/uploads/2023/02/Globsyn-Management-Journal-Vol.-XVI.pdf#page=99
https://www.globsyn.edu.in/wp-content/uploads/2023/02/Globsyn-Management-Journal-Vol.-XVI.pdf#page=99

Hartono et al. Determining Factors for the Escalation of MSME Turnover in Depok, VVol. 51 No. 4 April 2024

22

Bz & &, 2023 , 3(7) 1679-1686

https://doi.org/10.46799/ijssr.v3i7.451

[4] HEWAWASAM V., & MATSUI K. fi/NE il SR Hf
BEXRHAKMANMMENEE. |IE, 2023F , 11(8) :
157, https://doi.org/10.3390/cli11080157

[5] LACKEY C., & MCLARNEY C. RE# L : W 4E
Bl 2R —RNEOE, F5REFREMRN
O B O X O, 2022 £ |, 199 o

https://www.iupindia.in/1222/Supply%20Chain%20Manage
ment/Focused_Ambition.asp

[6] UTAMI B., & SUDARMIATIN S. EF xR EEN 1
Wk /Nl SR R - CRRRIR, HABNFEEE
, 2022 , 3(3) 488-494 o

https://doi.org/10.46799/jss.v3i3.342

[7] DONG J. , WANG X., CAO X., # HIGGINS D. &
e BERE?EIFMEXNBUNMIESEFTLES
tURBHEOPNER, BERTERRS LD ER
& , 2022 , 19(7) : 3999

https://doi.org/10.3390/ijerph19073999

[8] YAKOB S.. YAKOB R., BAM H.-S. #l RUSLI R. Z.
A FNBLHERARIMESSEN. (FELEERE
) , 2021 & : 15(1) : 5

https://doi.org/10.21002/seam.v15i1.13117

[91 AMBARWATI A. N. fl RIYANTO S. BIRAE X RIT
AOFHERBL AN EMEAREERA DT, L8
2 & K , 2020 , 19 122-128

https://doi.org/10.46799/jss.v1i4.48

[10] TOTH R., KASA R. fl LENTNER C. X #5&fif &
ARTNBEFH-SRmZHFHRAGTRRNELHSHF
EFE®. XK , 2023 F , 11(4) : 69,

https://doi.org/10.3390/risks11040069

[11] HE M. , & ESTEBANEZ RP. ETEME X 21
HAPERPMELHERINETERBES D, ITE
BEEMEELRPE , 2022 , 2022 : 1230786 .

https://doi.org/10.1155/2022/1230786

[12] SARI A K., KESUMA S.A. 1 MUDA |. FR/p gl
DBt NRFESAR (HRXHMER ) . EER
HEeRSEHRERZEE , 2023 , 3(3) : 763-767,

https://doi.org/10.46799/ijssr.v3i3.302

[13] MAINARDES E. W., CISNEIROS G. P. D. O.,

MACEDO C. J. T. 1 DURANS A. D. A. 3 KA T
RN VHEHED, MLETLEHREE , 2022,

37(1) : 47-64, https://doi.org/10.1108/JBIM-07-2020-0360

[14] NOBRE F.C., MACHADO M..D.C. #1 NOBRE
LHN. U RMEBENTHRENREK, HRITHE
& , 20224 , 26 : 200369, https://doi.org/10.1590/1982-
7849rac2022200369.en

[15] AIROUT R. M., ALAWAQLEH Q. A.. ALMASRIA
N. A.. ALDUAIS F. 1 ALAWAQLEH S. Q. Az £
PELFTHEMSHFRXRPHATEAR  KELED
iE & . £ 5 , 2023 & | 11(4) 121
https://doi.org/10.3390/economies11040121

[16] HASANAH R. L. . KHOLIFAH D. N. #

ALAMSYAH D. P. ZEREMMEXE &, BHEKFEMEAR
Frph AR Em, ERN/RE , 2020, 17(2) : 305-
313, https://doi.org/10.30872/jkin.v17i2.7492

[17] HARAHAP S.., THOYIB A.. SUMIATI S. #
DIAZULI A. £ R AITRRT IR it Xl B9 F200 LA K & X 7
FROANEETHANRIPN  DERBL AR R
MIEE. EREmPFRELR , 2022, 103) : 66,
https://doi.org/10.3390/ijfs10030066

[18] CAI X., GURA D. , KURILOVA A. Fz#x &>
RNBBRALSASE NN, TR, BINERE
B, 2022 , 298 2999-3022
https://doi.org/10.1108/ECAM-04-2021-0290

[19] HARYANTI T., & SUBRIADI A. P. AT#4E 4

WEBEFEFESE, EEBEEERE , 2022, 17(2) : 715
745, https://doi.org/10.1108/JM2-05-2020-0141

[20] MAT N. H. N.. MOHAMED S. #l MOHAMAD A. S.
R FHEEME - R/l Bl 4 709 R B SE M & 7R

D, EFRELSHAIE , 2022, 23(1) : 542-559,
https://doi.org/10.33736/ijbs.4629.2022

[21] MARTINI M., SETIAWAN D.. SURYANDARI
R.T.. BRAHMANA R.K. 1 ASRIHAPSARI A. #&2UF0/)s
BT \LECF QAT R E R Z - 43F 0 20234F, 11(6) -
172, https://doi.org/10.3390/economies11060172

[22] RYBALKA M., & MARK M.S. Q=S 1EFE
LW & 13 o 4 - 2023 4+, 3(2) : 323-346 .
https://doi.org/10.3390/businesses3020021

[23] FADIL N., & ST-PIERRE J. FRAFI /Nl AT PN &
RRET © BALSCER AR - AMEALRI L& R ZLE - 2021
, 28(7) : 973-994 , https://doi.org/10.1108/JSBED-11-
2019-0375

[24] KHAN S. D. fil BHATTACHARYA R. FEEAF%E : 5
Bt TREZ ARG RE - (RIS HAE) -
2022 H , 16(1/2) 92-104 o
https://www.globsyn.edu.in/wp-
content/uploads/2023/02/Globsyn-Management-Journal-
Vol.-XV1.pdf#page=99



